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Objectives

The main purpose of the study is to investigate the
general perception of Bio products.

Also, it aims to investigate some important KPIs for the
category of Bio products, among which: frequency of
purchase, frequency of consumption, motivations and
barriers in consumption of Bio products, price
perception and others.



Main insights of the study

v Investigation the category in depth (consumption habits:
what they consume, how they consume, how much, how
they make the purchase decision, from which stores etc.)

v In addition to investigating the category in depth, we will see
the perspective of those who have not consumed BIO
products in the last 12 months, but intend to do so in the next
12 months: the reasons for not consuming Bio products, the
perception of price, etc.
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Methodology

* Men and women, 18-65 y.o., medium and high education, from urban areas, internet users, responsible for
Who? household purchases, who have consumed Bio products in the P12M or have not consumed Bio productsin
the P12M, but intend to consume them in the next 12 months.

How? * Online interviews (CAWI - Computer Assisted Web Interviews)

» 367 respondents - Users of Bio products in P12M

Haw many? . g9 respondents - Non Rejectors of Bio products (have not consumed Bio products in the P12M, but intend to consume them in
the next 12 months)

When? + 4th —18th of May 2021

How long? * 11 minutes - the average length of the questionnaire



Socio-demographic profile

Gender Age A Occupation
Managers | 6%
18-30y.o M 22% - .
31-45y.0 N 41%
pots o High _ 45% Employed - 47%
- .0 _ oo
51% 49% Y 3 Doesn't work [l 17%
Personal Income People in household Kids in household
Under 2000 lei I 24% 1-2 people [ 39%
2001-3000 lei NN 37%
3 people 32%
3001-4100 lei W 16% o
. o mYes
More than 4100 lei | 23% 4+ people N 29% N
Urbanization degree
21% 15% A

m Big Urban m Medium Urban m Small Urban m Bucharest
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Bio Concept

Awareness of the Bio concept Meaning °f,f,fﬁ56'3'° concept

N=456

No harmful substances _ 44%
Grown naturally _ 38%

100% natural products - 27%
- Healty products . 7%

Take care of the environment I 5%

Cultivated in unpolluted areas I 2%

Minimal processing |1%
BIO certification I 2%

Other I 4%

S6. Have you heard of the concept of organic, ecological, bio product?
S7. What do you consider an organic, ecological, organic product means?
Base: respondents who have heard of organic, ecological, bio concept






Frequency of Buying Bio Products in General

Bio Products bought in P12M

N=456
m Daily (6-7 times a week) m Several times a week (2-5 times a week) m Once a week
m 1-2 times a month m Once every 3-6 months Once every 12 months
More than 12 months ago Never
— _/
V
Willingness to buy Bio Products in F12M
N*=89
m Definitely YES m Probably YES m Probably NO m Definitely NO

S8. How often have you bought BIO products in the last 12 months?
S9. How likely is to buy BIO products in the next 12 months?
*Base: respondents that have not consumed BIO products in the last 12 month



Conclusions

Almost half of respondents define the Bio concept as products with no harmful substances (44%). This
definition is followed closely by grown naturally (38%) and 100% natural products (27%).

37% of respondents have bought Bio products at least once a week in the last 12 months.

\
20% of respondents have not bought Bio products in the last 12 /’( \)
months, but they do not reject the idea of buying Bio products in \

next 12 months.
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Perception of Bio Agriculture and Bio Products

90%

91%

You

Environment

81%

Romania's economy

T2B (Top 2 Boxes): 5 - In a very large extent + 4

m5-Inavery large extent

m4

m3

m2

m1-Inavery small extent

Q1. To what extent do you consider BIO products and agriculture to be a "good thing” for ...? By "good thing" we mean any kind of benefit brought by BIO products.

Base: 367 respondents who consumed BIO products in last 12 months



Bio Products buying behavior

In the last 12 months Last time

Fresh fruits and vegetables
Milk and other dairy products
Eggs

Pork / chicken / beef

Soft drinks (including coffee, tea)

Sweets

Meats (sausages, ham)

Beauty and personal care products

Q2. From which of the following product categories have you bought BIO products at least once in the last 12 months?
Q13. From which of the following categories is the last BIO product you have consumed / used?
Base: 367 respondents who consumed BIO products in last 12 months




Frequency of buying

vegetables
Milk and other o 5 3%
dairy products 3% 18%
e e e
% % [
chicken/ beef 3 .
(sausages etc)

Sweets 6% 10% 9%

m Daily m Several times a week = Once a week 1 Once every 2 weeks m Once a month At least once in the L12M

Beauty and personal . . :
care products 16% 34% 29%

B Once every 2 weeks mOnce a month = Once every 3 months = Once every 4 months m Once every 6 months = Once every 12 months

Q4. In the last 12 month how often have you bought...?
Base: respondents who consumed each category ...



Frequency of Consumption / Usage

Fresh fruits and
vegetables

Eggs

Milk and other
dairy products

Pork /

chicken/ beef 3% 28%

Meats

(sausages etc) 6% 31%

Soft drinks

Sweets

Beauty and personal 21% 26%
care products

m Daily mSeveraltimesaweek mOnceaweek = Onceevery2weeks mOnceamonth m At least once in the L12M

Q6. In the last 12 month how often have you consumed / used...?
Base: respondents who consumed / used the category ...



Reasons for Buying Bio Products

100% natural products | — 69%
Lo
I, 65%
I 597
N 53%
I 5%
N A3%
I 41%
. 40%
N, 39%
N, 39%
e, 38%
. 37%

Quality

Healty products
Freshness

Made in Romania
Taste / smell
Nourishing products
Good value for money
Trustwothy products
Bio label

No added sugar
Products suitable for children

To suit my need and lifestyle

Sustenaible production

Traditional recipe

Short shelf life

To be found in any store

My family / aquaintances buy them

Advertising and product display

I 34%
I 33%
I 26%
I 15%

I 10%

I 7%

Q8. What are the reasons why you choose to buy BIO products?
Base: 367 respondents who consumed BIO products in last 12 months




Conclusions

The most bought categories of Bio products in the last 12 months are: Fresh fruits & vegetables (86%),
Milk & other dairy products (70%) and Eggs (69%).

At the last shopping occasion, respondents bought Fresh fruits & vegetables (37%), Milk & other dairy
products (23%) and Eggs (22%).

\
The main reasons for buying Bio products are: 100% natural (/’(\)
products (69%), quality (66%), healthy products, do not contain

harmful substances (65%), freshness (59%), made in Romania 7\
(53%), taste / smell (51%). (((\EI )
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Perception about the Prices of BIO Products

Beauty and personal care products 53%
Fresh fruits and vegetables 53%
Pork / chicken / beef 50%
Meats (sausages, ham) 48%
Soft drinks (including coffe, tea) 46%
Milk and other dairy products 45%

Sweets 40%

Eggs 40%

m Prices too high m The price is exactly right m Prices too low

Q9. What is your opinion about the prices of BIO products?
Base: respondents who consumed the category ...



Willingness to Pay more for BIO Products

Food categories
N=367

Beauty and personal
care products
N=115

m 0% m Between 1%-5% m Between 6%-10% m Between 11%-15% m Between 16%-20% 1 More than 20%

Q10. What percentage of the regular price for products in the food category would you be willing to pay more if they were BIO products?
Q171. What percentage of the usual price for products in the cosmetics category would you be willing to pay more if they were BIO products?

Base: respondents who consumed the category ... 2



Conclusions

5 out of 10 respondents say that the prices of the Bio products from categories Fresh fruits &
vegetables, Milk & other dairy products, Pork / chicken / beef, Meats, Soft drinks and Beauty and
personal care are too high.

4 out of 10 respondents would pay 6%-10% more for Bio products.
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Consumption Habits — Bio Products in General

Onlm]\iécs);ﬂme Which physical store?
N=367

Lidi [ 26%
Kaufland [ 25%
Carrefour Hypermarket . 16%
Auchan I 6%
Profi I 5%

Mega Image I 4%

Carrefour Market I 4%

m Offline, from a physical store Penny market I 29
(o]

m Online, from the internet

= Shopping site / application (eg. Bringo, Glovo) Cora I 2%

Other I 8%

Q14bis. How did you buy the BIO products last time?
Q14. From which of the following supermarkets / hypermarkets did you buy the BIO products last time?

Base: respondents who consumed BIO products in last 12 months



Consumption Habits — Bio Products in General

For who did you buy? )
N=367 How did you choose?

N=367

Forme and my partner | <37 In the store, in front of the shelt [T 72%

Only forme [N 35% Before you get to the store [l 12%

For children - 32% In the store, before reaching the shelf [l 8%

For parents [l 1% From the site / application ] 4%
For friends [l] 5% From the supermarket's online page | 3%

Q16. For who did you buy the BIO products last time?
Q15. How did you choose the BIO products that you bought last time?
Base: respondents who consumed BIO products in last 12 months



Consumption Habits / Sources of Information - Bio Products in General

From which sites / applications did you buy?
N**=20

m Bought online from supermarket's website

Bought online from dedicated site

Q14bisbis. From which sites / applications did you buy BIO products last time?
Q16bis. What are your sources of information when buying BIO products?
Base**: respondents who bought BIO products online, from the internet
Base™: respondents who bought BIO products in last 12 months

Sources of information
N*=367

Family / friends's recommendation [ 46%
The online catalog of the supermarket  [[IIIEGEEEN 45%
Internet [N 36%
v I 2%
Doctor's recommendation [ 18%
Social platforms _ 18%
Newspapers / magazines [ 12%
Influencers's recommendation - 9%
Radio [ 9%

Other source [l 7%

' Small base. Interpret with caution



Conclusions

Most respondents buy Bio products from physical stores (90%). These stores are: Lidl (26%),
Kaufland (25%) and Carrefour Hypermarket (16%).

The sources of information when they buy Bio products are: “F
recommendation of family / friends (46%), the online catalog of the (0
supermarket (45%) and Internet (eg. Google search) (36%). ()






Online / Offline? — By Categories of BIO Products

Total Fresh fruits &
N=367 vegetables
N=134
Online |5% F%

Shopping site / application ‘5% 2%

Q14bis. How did you buy the BIO product from the category ... last time?
Base: respondents that bought last time categdory ...

Eggs
N=80

94%

6%

1% V¥

Milk & dairy

products
N=86

1%

&
2% /,\

7%

%%

Cé

vA Significantly lower / higher than Totall



Which Physical Store? — By Categories of BIO Products

Tota Veastables Eges oroducts.
N=134 N=86
Lidl 265 33% 23% 18%
Kaufland 12558 B20% 30% 32%
Carrefour Hypermarket [Ji68s 21% 8% Y 21%
Auchan [B% B5% 10% 4%
Profi 5% 8% 1%V 1%V
Mega Image 4% 12% 3% 1%
Carrefour Market 4% 13% 7% 199
Penny market |2% 12% 1% 2%
Cora |2% | 2% 2% 3%
Selgros | 0.5% | 0.5%
Shop and Go | 0.4% 1% 1%
Metro | 0.4% 1 0.4% 1%
Alt supermarket [B% 14% 14% 8%

Q14. From which of the following supermarkets / hypermarkets did you buy the BIO product from the category ... last time?
Base: respondents that bought last time categdory ...
vA Significantly lower / higher than Totall



How Did You Choose? — By Categories of BIO Products

Total Fresh fruits & Eggs Milk & dairy
N=367 vegetables N=80 products
N=134 N=86
Before you get to the store I 12% I7% 12% 15%
In the store, before reaching the shelf Is% I5% 9% 1%
From the site / shopping application |4%> F,s%v 6%
From the supermarket's application | 3% ‘3% 1% 4%

Q15. How did you choose the BIO product from the category ... that you bought last time?
Base: respondents that bought last time categdory ...

vA Significantly lower / higher than Totall



For Who Did You Buy? — By Categories of BIO Products

Totdl Fresh Irubl]cs & Eggs Milk i dclclry
N=367 vegetables N=80 products
N=134 N=86

For me and my partner

Only for me

For children

For parents 12% 12% 8%

I11%

For friends 5% 2% 2% I 6%

Q16. For who did you buy the BIO product from the category ... last time?
Base: respondents that bought last time categdory ...

vA Significantly lower / higher than Totall



Sources of Information — By Categories of BIO Products

Family / friends's recommendation
The online catalog of the supermarket
Internet

TV

Doctor's recommendation

Social platforms

Newspapers / magazines
Influencers's recommendation

Radio

Other source

Q16bis. What are your sources of information when buying BIO products?

Base: respondents that bought last time categdory ...

Total
N=367

%
H%
H%
A

Fresh fruits &
vegetables

N=134

34%V
51%
32%
FiE %

B %
FiB%
7%V
5%
14%V

15%

Milk & dairy
Eggs roducts
N=80 P

N=86

53% 62% A
44% 43%
30% 50%A
17% 26%
10%Y 20%
13% 23%
6% 21%
4% 13%
6% 10%
8% 9%

vA Significantly lower / higher than Totall



Probability of Buying BIO Products Next Time

42% 1
.

m Definitely YES m Probably YES Probably NO

m Definitely NO
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Q18. How likely are you to buy BIO products at the next shopping visit?

Base: 367 respondents that have consumed BIO products in the last 12 month T —
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The Importance of Attributes in Choosing the BIO Products

T2B (Top 2 boxes: Very Important + Important)

Healthy, do not contain preservatives
100% natural products

Freshness

Quality products

Trustworthy product

Tasty / pleasant smell

To suit my need and lifestyle

Have sustenaible production

The best value for money

Nourishing products "
Products suitable for children [ ¢
Made in Romanic I ¢
Bio label e 8
Do not contain added sugar [N 804

Traditional recipe [ 78%

To be found inallstores [N 75%
Short shelf life N 70%
My family / aquaintances buy them [l 61%
Advertising and product display [N 53%

35%
35%
3%

vy
o

Q3, Q5, Q7 Q12, Q17. When you think about the characteristics of BIO products, how important are each of the following attributes?
Base: 367 respondents who consumed BIO products in last 12 months

D6%
95%
94%
94%
93%
89%
89%
88%

87% Importance above average

83% attributes average

7%

Importance below average



Conclusions

* The category of Fresh fruits & vegetable is significantly more bought from physical store (95%) than category
of Bio products in general.

* The decision to buy Fresh fruits & vegetables is significantly more made in store, in front of the shelf (83%v
vs. 72%). The decision to buy Fresh fruits & vegetables (0.5% vs. 4%) and Eggs (0% vs. 4%) is significantly less
made on the site / shopping application (e.g. Bringo, Glovo).

* When respondents choose to buy Fresh fruits & vegetables, they use significantly less recommendation of
family/friends (34% vs. 46%), newspapers / magazines (7% vs. 12%) and radio (4% vs. 9%). When they choose to
buy Eggs, they use significantly less recommendation of doctors (10% vs. 18%).

« When respondents choose to buy Milk and other diary products, they use significantly more recommendation
of family/friends (62% vs. 46%) and Internet (eg. Google search) (50% vs. 36%).

* 95% of respondents are likely to buy Bio products at the next occasion of buying.
* The most important attributes in choosing the Bio products are related with: properties of the product (healthy,

natural, fresh, taste / smell, quality), trust, care of environment and matching with the lifestyle of the
respondent.






Perception of Bio Agriculture and Bio Products

60% 75%
° -
50% T2B (Top 2 Boxes): 5 - In a very large extent + 4

You Environment Romania's economy

m5-Inavery large extent
m4
m3

m2

- m1-Inavery small extent

QNRI1. To what extent do you consider BIO products and agriculture to be a "good thing” for ...? By "good thing" we mean any kind of benefit brought by BIO products.
Base: 89 respondents who have not consumed BIO products in the last 12 month, but intend to consume BIO products in the next 12 months




Reasons for NOT Buying BIO Products

Not 100% natural

No good value for money

Not found in any store

| don't trust that they are BIO products
They don't suit my needs

No Bio label

Not made in Romania

Don't take care of the environment
Added sugar

No quality products

Lack of advertising

Long shelf life

My family / aquaintances don't buy them
They are not made by a traditional recipe
Not healty products

| don't like the taste / smell

The products are not nutritious

T 46%
T 45%
I 24%

N 14%

N 14%

I 12%

I 10%

I 9%

BN 8%

B 6%

N 6%

B 5%

BN 5%

B 5%

B 3%

B 3%

M 2%

QNR5. What are the reasons why you choose to NOT buy BIO products?
Base: 89 respondents who have not consumed BIO products in the last 12 month, but intend to consume BIO products in the next 12 months
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Perception about the Price of Bio Products / Willingness to Pay more for Bio Products

Perception about the .
prices of Bio products 14%

m The price is exactly right m Prices too high

Willingness to pay more for BIO
products - Food category

29% 6% 8%

m 0% mBetween 1%-5% Between 6%-10% Between 11%-15% m Between 16%-20% More than 20%

Willingness to pay more for BIO

products — Cosmetics b, 18% 4%

o,
category 17%

m 0% mBetween 1%-5% Between 6%-10% Between 11%-15% m Between 16%-20% More than 20%

QNR7. What is your opinion about the prices of BIO products?

QNRS8. What percentage of the regular price for products in the food category would you be willing to pay more if they were BIO products?
QNR9. What percentage of the usual price for products in the cosmetics category would you be willing to pay more if they were BIO products?
Base: 89 respondents who have not consumed BIO products in the last 12 month, but intend to consume BIO products in the next 12 months



Categories of BIO Products You Would Buy

81%

Fresh fruits and vegetables

60%

Eggs

Milk and other dairy products 56%

Pork / chicken / beef 46%

Meats (sausages, ham) 38%

Soft drinks (including coffe, tea)

33%

Sweets 30%

Beauty and personal care products 27%

Other BIO products I 3%

QNR3. From which of the following product categories would you buy BIO products?
Base: 89 respondents who have not consumed BIO products in the last 12 month, but intend to consume BIO products in the next 12 months



The Importance of Attributes in Choosing the BIO Products

T2B (Top 2 boxes: Very Important + Important)

Healthy

100% natural products

The best value for money

Quality products

Freshness

Tasty / pleasant smell

Trustworthy product

Products that take care of the environment
To suit my need and lifestyle

Nourishing products

Suitable for children [N
No added sugar  [— 72
Made in Romania N 68%
Traditional recipe [ 66%
Bio label I, 65%
To be found inallstores [ 62%
Short shelf life [N 57%
Advertising and product display [N 44%
My family / aquaintances buy them [N 44%

72% attributes average

(4%
%

QNR2, QNR4, QNR6, QNR10. When you think about the characteristics of BIO products, how important are each of the following attributes?
Base: 89 respondents who have not consumed BIO products in the last 12 month, but intend to consume BIO products in the next 12 months

90%
88%
87%
87%
85%
84%
83%

82%

79%
77%

Importance above average

Importance below average



Conclusions

* The category of Bio products that respondents would buy is Fresh fruits & vegetables (81%), followed by Eggs
(60%) and Milk and other dairy products (56%).

 The main reasons for NOT buying Bio products are: the products are not 100% natural products (46%), the
products don’t have good value for money (45%), the products are not found in any store (24%).

* 9 out of 10 respondents say that the prices of the Bio products are too high.
» 6 out of 10 respondents would pay 6%-15% more for Bio products and 2 out of 10 respondents would not pay
anything extra for a Bio products (food category).
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Conclusions

* 99% of respondents are aware of the concept of Bio, Eco, Organic and define it as: a product that not contain
any harmful substances (44%), grown naturally, without fertilizer or growth hormones (38%), 100% natural product
(27%).

« 37% of respondents have bought Bio products at least once a week in the last 12 months.

« 20% of respondents have not bought Bio products in the last 12 months, but they do not reject the idea of
buying Bio products in next 12 months.

* 9 out of 10 respondents say that the Bio agriculture and Bio products are “a good thing” for them and the
environment.

 The most bought categories of Bio products in the last 12 months are: Fresh fruits & vegetables (87%), Milk &
other dairy products (70%) and Eggs (69%).

At the last shopping occasion, respondents bought Fresh fruits & vegetables (37%), Milk & other dairy products
(23%) and Eggs (22%).

7 out of 10 respondents buy Fresh fruits & vegetables and Milk and other diary products at least once a week.
5 out of 10 respondents buy Meats, Eggs, Soft drinks, Sweets at least once a week.

5 out of 10 respondents buy Beauty and personal care category of Bio products at least once a month.

7 out of 10 respondents consume Fresh fruits & vegetables, Milk & other dairy products, Eggs, Pork / chicken /
beef, Meats and Beauty and personal care categories at least once a week.

The main reasons for buying Bio products are: 100% natural products (69%), quality (66%), healthy products, do
not contain harmful substances (65%), freshness (59%), made in Romania (53%), taste / smell (51%).

5 out of 10 respondents say that the prices of the Bio products from categories Fresh fruits & vegetables, Milk &
other dairy products, Pork / chicken / beef, Meats, Soft drinks and Beauty and personal care are too high.
4 out of 10 respondents would pay 6%-10% more for Bio products.



Conclusions — Consumption Habits Bio Products in General

* Most respondents buy Bio products from physical stores (90%). These stores are: Lidl (26%), Kaufland (25%) and
Carrefour Hypermarket (16%).

« 72% of respondents choose to buy Bio products in the store, in

front of the shelf.
_Lii/\.) _

* 63% of respondents buy Bio products for them and their partner
/ wife / husband, while 35% of respondents buy Bio products for
themselves. 32% of respondents buy Bio products for their
children.

af

« The sources of information when they buy Bio products are:
recommendation of family / friends (46%), the online

catalogue of the supermarket (45%) and Internet (eg. Google —




Conclusions — Consumption Habits Bio Products — by categories

The category of Fresh fruits & vegetable is significantly more bought from physical store (95%) than category of
Bio products in general.

Category of Milk and other dairy products is significantly less bought from Profi (1% Vs. 5%) or Carrefour Market
(1% vs. 4%) and category of Eggs is significantly less bought from Profi (1% vs. 5%) and Carrefour Hypermarket
(8% vs. 15%) than category of Bio products in general.

The decision to buy Fresh fruits & vegetables is significantly more made in
store, in front of the shelf (83%v vs. 72%).

When respondents choose to buy Milk and other diary products, they use
significantly more recommendation of family/friends (62% vs. 46%) and
Internet (eg. Google search) (50% vs. 36%).

95% of respondents are likely to buy Bio products at the next occasion of buying.

The most important attributes in choosing the Bio products are related with: properties of the product
(healthy, natural, fresh, taste / smell, quality), trust, care of environment and matching with the lifestyle of
the respondent.



Conclusions — Non Rejectors of Bio Products

8 out of 10 respondents say that the Bio agriculture and Bio products are “a good thing” the environment.
* The category of Bio products that respondents would buy if Fresh fruits & vegetables (81%), followed by Eggs
(60%) and Milk and other dairy products ( 56%).

« The main reasons for NOT buying Bio products are: the products are
not 100% natural products (46%), the products don’t have good value
for money (45%), the products are not found in any store (24%).

« The most important attributes in choosing the Bio products are
related with: properties of the product (healthy, natural, fresh, taste
/ smell, nourishing, quality), trust, the care of environment and
matching with the lifestyle of the respondent.

* 9 out of 10 respondents say that the prices of the Bio products are too high.
* 6 out of 10 respondents would pay 6%-15% more for Bio products and 2 out of 10 respondents would not pay
anything extra for a Bio products.
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