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Context (1/3)

Where Philanthropy Dollars Are Concentrated
Assets held by philanthropy foundations in 2018 (billion U.S. dollars)

United States EE

Netherlands - 108.0

icaly I 0 N 86.9

United Kingdom SiZ - 84.2 .‘

France I | 29.6
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@ @ @ Source: The Global Philanthropy Report:
@StatistaCharts Perspectives on the global foundation sector
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Context (2/3)

How much did Americans give in 2018?

$427.71 billion

Americans gave $427.71 billion to charity in 2018 in a complex
year for charitable giving.

Where did the generosity come from?

Contributions by source (by percentage of the total)

Giving by (0)

Foundations 7.3% 18 /O
over 2017

$75.86 billion

(4.7% up when inflation adjusted)

Giving by

Giving by Qo; | fgg’;b;duafs dE'.c‘!meid in
Bequest ) | , comprising less
5’39]7' billi 7 ‘\“\Lﬁ than 70 percent of

. nion

overall giving for the
first time in at least
50 years.

(2.3% down when inflation adjusted)

Giving by
Corporations W%

$20.05 billion ~ MEiEMY
(2.9% up when inflation adjusted)

5%

* All figures on this infographic are reported
Giving by
Individuals

0, ‘4/ in current dollars unless otherwise noted.
Posx
$292.09 billion w

(3.4% down when inflation adjusted)

Visit www.GivingUSA.org to learn more and to
order your copy of Giving USA 2019: The Annual
Report on Philanthropy for the Year 2018.

Giving to
foundations
decreased the most,
after experiencing
strong double-digit
growth in the
year prior.

Where are all the

Giving to charitable dollars going?
international Contributions by source (by percentage of the total)
affairs showed o
felfargest % of total % change mﬂatmﬂ
the .g giving in 2018 from 2017 adjusted
growth in 2018 -
of any sector. g 294 to Religion | $124.52 billion } -15% -3.9%

@ % 14-% to Education | $58.72 billion 4 -13% -3.7%
%ﬁ 12% to Human Services

T 12 % to Foundations | $50.29 billion 4 -6.9% -91%

$51.54 billion =-03% -27%

ED:I 104% to Health | $40.78 billion = 0]9% -2.3%

$ 7% to Public-Society Benefit | $31.21 billion 4 -37% -60%

@ 5% to International Affairs | $22.88 billion T 96% 70%

5% to Arts, Culture, and Humanities | $19.49 billion = 0.3%

{%73".’. to Environment/Animals | $12.70 billion 1 36% 1.2%

ﬁ 2% to Individuals | $9.06 billion - 2

= indicates growth in current dollars with a decline after adjusted for inflation

THE
Giving (' | Giving ll]'
USA” ‘_| | Institute™

For the greater goad. X 1UPUI
ke Forthe greatar good LILLY FAMLLY SCHOOL OF PHILANTHROPY

ISR ———
Giving USA Foundation ™, The Giving Institute, and the Indiana University Lilly Family School of Philanthropy
are pleased to continue their partnership in providing the most comprehensive, longest-running, and most

rigourously researched resource on U.S. charitable giving, Giving USA: The Annual Report on Philanthropy. It
is a privilege to report on the generosity of Americans and related historical trends on U.S. charitable giving.



Context (3/3)

Foreword for NGOs and other potential beneficiaries of Individual Donors and the development
of Individual Philanthropy in Romania

30 Years after Communism, can Individual Philanthropy become not only a Democratic Skill but also a
way to educate what Democracy is?

Or is it nothing more than a contest among the smartest answers to the simple question of “Why
Should | Give You My Money?” If so, how can the more pragmatic and skeptical be addressed and
convinced?

Also, can Influencers and Corporate Brands play a more significant role in encouraging and motivating
or inspiring Individual Philanthropy?

These are areas of interest in further evaluating the opportunities to develop the early-stage
Romanian philanthropy sector and we are looking forward to designing dedicated tools to explore this
potential.

The Individual Philanthropy Monitor for Romania, the 2020 edition, offers a comprehensive overview of
Who, Why, What, How and Where are Individual Donations going so far.
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Objectives

The main purpose of the study is to identify the
Romanians’ attitudes regarding philanthropy.

Also, it aims to investigate the non-donors, in order
to find out their profile and their barriers in
donations.




* 1085 interviews

Haw many?
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How many people donate?

Planned or spontaneous?
N=805

Do you donate?
N=1085

B Spontaneous
@ m Planned
H Both

Internal or international causes?
N=785

m Internal

Have you donated for a cause in the last 2 years? / Your donations are planned or spontaneous? /
Do you support intern or international causes?

m International
Both causes

More men than the last year donated in
the last 2 years (75% vs 67%).

The number of youngsters (18-24 y.o.)
who donated in the last 2 years
increased compared with last year (71%
vs 50%).

More highly educated respondents
donated in the last 2 years (82% vs 74%
last wave).

80% of the respondents from Bucharest
donated (vs 67% last wave) and 71% of
the respondents from cities under 100k
habitants donated in the last 2 years (vs
63% last wave).

More respondents with a high income

donated in the last 2 years:

e Personalincome over 3001 RON - 89%
vs 78%

* Household income over 7001 RON -
88% vs 76%

4 § Statistical higher / lower than previous wave



How much and how often do people donate?

The number of those who donated between 101-200 lei increased compared with last year.

There are more women (12 vs 5% last wave), respondents with ages between 45-60 y.o. (15% vs 6%) and respondents with
medium education that donated amounts of money situated in this range (12% vs 6%).

How much? How often?
N*=724 N*=744
. 59% 1%
Between 1-50 lei
I 54% onee awesk g '3% 4
: 25% i 6%
Between 51-100 lei -
I 23% 2-3 times a month W 6%
. 7% 19%
Between 101-200 lei B 3%t Once a month B 20%
5% 25%
Between 201-300 lei W % Once every 2-3 months N 23%
1% 21%
Between 301-400 lei 1 2% Once every 6 months N 20%
1% 21%
Between 401-500 lei | 10 ONCe O Year e 9%
2019
1% 7% 2019
More than 501 lei ° Less often than once a year o
g 3% m 2020 N 7% = 2020

From the following list, please choose the category that best suits the amount of your last personal donation. / How often do you donate, how small would it be?

*Base = respondents who donated at least once in the last 2 years
4 § Statistical higher / lower than previous wave






Reasons to donate
Spontaneous

The cause itself
| want to help the people in need
Empathy/Compassion

| find it normal to help

| want to help sick or poor people - 9%
It depends on the moment/situation/cause - 7%
Children related causes . 7%
Humanity . 6%
| need transparency with my donation l 4%

Other l 4%

What are the reasons that make you donate?
Base=817, respondents who donated at least once in the last 2 years

14%

13%

20%

19%

“Simt ca implicarea mea este esentiala si suficienta pentru a duce la bun
sfarsit atingerea unui scop nobil; sunt campanii care au nevoie de sustinere
sau transmit un mesaj emotionant si declanseaza sentimentul de
compasiune, un mobil puternic in actul donatiilor materiale.”

“Sunt multe motive pentru care donez, dar principalul este pentru ca vreau
sa gjut. Oricat de putin si oricat de neinsemnat ar putea fi ajutorul meu,
mereu ma bucur sa-l ofer cand am ocazia..”

Ma simt bine cand stiu ca pot sa gjut.

Tin foarte mult cont de persoana care are nevoie si de caz.
Ajut in special cand e vorba de copii bolnavi.

Pentru a ajuta cat este posibil si pe oamenii mai putin
norocosi.

Ma identific intr-o anumita masura cu persoana care are
nevoie de donatie.

Este un sentiment placut cand ajuti alti oameni.

Emotia transmisa de cazul respectiv.

Increderea intr-un proiect



Reasons to donate

It's essential for more people to donate 56% 14% 13% 7% 10%
| think only together we can make a change 54% 17% 14% 7% 8%

| want to contribute to a meaningful change 52% 20% 13% 8% 7%

| have information about the cause/organization 47% 18% 13% 8% 14%

The cause/organization is important to me 46% 16% 14% 9% 15%
Giving is important for me and my family 38% 16% 14% 13% 19%

| feel more accomplished if | donate 37% 15% 13% 12% 23%

| want to give back to the society 33% 15% 16% 13% 23%

| donate to honor someone dear to me 24% 13% 1% 9% 43%

| don't have time to be involved 21% 13% 17% 13% 37%

Someone | admire believe in the cause 18% 10% 13% 1% 49%

A person or an organization told me to donate 14% 1[0)74 13% 1% 53%

B Extremely important (score 10)  m Very important (score 9) Important (score 8) Neither important, nor unimportant (score 7) m Not important (scores 1-6)

How important are the below reasons when you decide to donate for a cause/organization?
Base = respondents who donated at least once in the last 2 years



Reasons for donation - Conclusions

More respondents (37% vs 24% in 2019) from big cities (over 200k habitants) and those from
Transylvania (37% vs 25%) donate because giving is extremely important for them and their
families.

More respondents from Transylvania (54% vs 42%) donate because it's extremely important for them
to feel they contribute to a meaningful change.

Respondents with a lower household income (less than 3000 lei)
donate because it makes them feel more accomplished (47% vs
23%), they think only together we can make a change (59% vs
42%), and because someone they admire supports the
cause/organization for which they donate (28% vs 15%).

Respondents with ages between 45-60 y.o. (27% vs 16%) and
those with a household income between 5001-7000 lei (18% vs
7%) donate because they consider they do not have enough
time to be directly involved in society’s needs.




Causes and organizations

Aiding the sick

Aiding vulnerable kids
Assisting orphans

Creating cures

Building medical centers
Basic health access

Basic education access
Preserving the environment
Fighting hunger

Animal protection

Clean water&hygiene access
Health tech development
Housing support

Domestic violence aid
Human rights

Conflict zone aid
Preserving historic sites
Arts&culture support
Minority opportunities
Start-up support

Causes

I 69%
I 63%
P 59%
I 55%
e 47 %
P 44 %
I 42%
N 4 0%
I 38
I 33%
I 31%
I 27 %
I 23%

More men donate to

P 23% disease research (59% vs.

o 5 IN . Respondents
I 21% 20% In 2019). Respond

with low personal income
9% (less than 1200 lei) support
13% medical center construction

I 5 7 (54% vs. 35%)
PN 13%
N 8%
6%

Organizations

Save the Children

"Mereu aproape" Foundation
Red Cross

SMURD

“Inima de copil" Foundation
"SOS Satele copiilor” Foundation
"Regina Maria" Foundation
UNICEF

"Copii in dificultate" Foundation
MagiCAMP

"Help Autism" Association
UNESCO

Greenpeace

World Wide Fund for Nature (WWF)

"Renasterea" Foundation

"Salvati Dunarea si Delta" Association
"Ateliere fara frontiere" Association

World Vision

Habitat for humanity
Amnesty International
"Daruieste viata" Association

Q. What are the causes that you support through your donations? / What are the organizations that you support through your donations?
Base: 769, respondents who donated at least once in the last 2 years

4 § Statistical higher / lower than previous wave

I 42 %
I 35%
N 31% ¢
I 317 ¥
I 28%
I 24 %
N 24%
I 23%
N 22%
N 19%
I 16%

I 14%
1%

I 9%

Il 8%

/%

Il 6%

6%

W5% %

H3%

12%



Sources of information
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Q. What are your sources of information about a cause/organization?

Base: 717 — 2019; 817 — 2020, respondents who donated at least once in the last 2 years

Social media

Family & friends

Online press

Television

Volunteers

Radio

Printed media

Blogs & videoblogs

Outdoors billboards

2019

58%

52%

44%

52%

34%

22%

20%

19%

9%

2020
60%

49%

47%

47%

35%

21%

21%

16%

7%

19



The importance of knowing what happens with the donations

46%
Extremely important (score 10) _
51%
Very i tant ( 9) 19%
ery important (score -
17%
I tant ( 8) 16%
mportant (score -
13%

79 For more respondents with a lower
Neither, nor (score 7) ° household income (less than 3000

. 7% lei) is extremely important to know
what happens with their donation

(52% vs. 38% in 2019).
1% m 2019

Not important (score 1-6)
- 13% = 2020

Q. How important is it for you to know what happens with your donation in order for you to decide to make another donation to the same organization/cause
Base: 760 - 2019; 808- 2020, respondents who donated at least once in the last 2 years



Attitudes regarding donations

Do people think their donations really help?

Yes 2019 - 37%
(score 9-10) 2020 - 36%
. 2019 - 17%
Neither, nor o
(score 8) ' l 2020 - 17%
No 2019 - 46%
(score 1-7) 2020 - 47%

Q. To what extent do you think your donation helps in solving society’s challenges?
Base=743-2019; 791-2020, respondents who donated at least once in the last 2 years
To what extent do you think you manage to influence other people to donate too?
Base=745-2019/787-2020, respondents who donated at least once in the last 2 years

Influencing other people to help

Yes 2019 - 22%
(score 9-10) 2020 - 24%
2019 - 18%
Neither, nor o
(score 8) ' l 2020 - 16%
No 2019 - 60%
(score 1-7) 2020 - 60%




Channels used to donate & who should be involved?

Methods & channels used Who should be more involved
2% of the taxes _666701;0 The Government _ 88(1):)’//:
SMS _ 54301:/" Public-private alliance _ 52?/:/"
Directly to organization _3;?% Religious institutions D 46°5/03:/°
26% 49%

Through volunteers NGOs
I 24%  Fewer aged 35-44 N 47%

(50% vs. 65% in 2019),
19% highly educated 44%

Charitable events (54% vs. 63%), and Civil society
- 19% those with incomes _ 40%

of 3001-4000 lei

) ) ) 17% donated via SMSin ) ) ) ) 39%
On the organizations site the last 2 Education institutions
I 19% e I 35%
12% 2019 38% 201

Through Facebook Businesses
) N 12% 2020 N 38% " 2020

Q. What are the methods that you use to donate?
Who do you think should be more involved in finding the right solutions for society’s challenges?
Base: 771-2019; 817-2020, respondents who donated at least once in the last 2 years 4 § Statistical higher / lower than previous wave






Who are the non-donors?

More non-donors aged 18-34 (42%)
than donors (39%).

Professionals and experts make
up 35% of donors compared to
17% of non-donors. 71% of the
donors are employees with
manual or non-manual work or
they are not working at the
moment vs. 38% of the non-
donors.

40% of non-donors (vs. 43% in
2019) have high education,
compared to 60% of donors (57%
in 2019).

71% of non-donors have a
personal income below 3000 lei,
compared to 53% of donors.

53% of donors have children, while
49% of non-donors do.

When it comes to household
incomes, 44% of non-donors earn
less than 4000 lei, compared to
26% of donors.



Why people don’t donate?

| don't know what is going to happen with my donation 38% 10% 11% 8% 32%

| don't have enough money to donate 31% 9% 10% 9% 41%

| haven't found a cause in which | could believe 17% 10% 1% 10% 52%

| think the institutions are responsible to help, not people 16% 9% 11% 9% 55%

| don't think the society deserves my help 14% 7% 1% 6% 62%

| don't think my donation will do any good 1% 'y 7% 1% 65%

| don't know many people that donate [}/ 254 10% 9% 67%

| wasn't taught to prioritize donating sy 5 5% 7% 73%

m Extremely important m Very important Important Neither, nor m Not important

Q. How important are the below reasons when you decide to not donate to a cause/organization?
Base: respondents who haven’t donated in the last 2 years



Do non-donors have regrets regarding the donations?

2019 2020
N=240 N=172

No
No 50%*
63%
More respondents with a medium Respondents in smaller cities regret
More women regret not education regret their passiveness not donating when they could have
donating (44% vs. 29% of men). regarding a cause (42% vs. 30% with a

45% vs. 37% total
high education). ( v )

Q. How important are the below reasons when you decide to not donate to a cause/organization?
Base: respondents who haven’t donated in the last 2 years
4 § Statistical higher / lower than previous wave
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Conclusions (1/4)

Compared to last year, more respondents donated (75% vs. 68%), with a
significant increase in planned donations (from 20% to 25%). There's also
been a notable rise in donations ranging from 101-200 lei, especially
among women (12% vs. 5%), respondents aged 45-60 (15% vs. 6%), and
those with medium education (12% vs. 6%).

More than 50% of the respondents donate because they think only
together we can make meaningful changes in the world and they
want to be a part of it:

 56% think it's essential for more people to donate

* 54% donate because they are considering only together we can
help

« 52% want to contribute to a meaningful change.

3

SN

28



Conclusions (2/4)

Respondents with a lower household income (less than 3000 lei) donate because it makes them feel
more accomplished (47% vs. 23% in 2019), they think only together we can make a change (59% vs.
42%), and because someone they admire supports the cause/organization for which they donate
(28% vs 15%).

More respondents (37% vs. 24% in 2019) from big cities
(over 200k habitants) and those from Transylvania

(37% vs. 25%) donate because they acquired giving as

a family value, one that is extremely important for

them and their families.

Half of the respondents donate because they consider
they do not have enough time to be directly involved
in society’s needs - 58% of the respondents with ages

between 45-60 y.o. and 53% of those with a household

income between 5001-7000 lei think this is their way to

help.

For 51% of the respondents is extremely important to know what happens with their donation
(versus 46% last year). This can be a trigger or a barrier in the process of deciding if they will repeat
their donation to the same organization/cause.



Conclusions (3/4)

80% of the respondents consider that the Government should be more involved in the society’s
challenges and 53% think a private-public partnership should do the work.

The Non-Profit Organizations entered this year in the top 3 players who should be more involved in
solving the challenges that society is facing (47%), while the religious institutions are not seen as
important as last year - 46% vs. 53% last year, recording a significant decrease.

Top organizations:

42% - Save the Children

35% - ‘Mereu aproape’ Foundation
31% - Red Cross

31% - SMURD

28% - ‘Inima de copil’ Foundation

24% - 'SOS Satele Copiilor’ Foundation
24% - '‘Regina Maria’ Foundation

23% - UNICEF

22% - 'Copii in dificultate Foundation
19% - MagiCAMP

The main causes for which people donate are related
to health and children:

69% - helping people with different diseases

63% - helping the disadvantaged children

59% - helping the orphan children

55% - developing treatments for different diseases
47% - building medical centers

55% - access to basic health services



Conclusions (4/4)

The main sources of information are:

Social Media - 60% Family & friends - Online press — 47% Television — 47% (vs.
(vs. 58% in 2019) 49% (vs. 52% in 2019) (vs. 44% in 2019) 52% in 2019)

More respondents look for information on the Internet - social media and the online press are the
sources that recorded an increase this last year, while classic television recorded a decrease.

The number of respondents for which is extremely important to know what happens with their
donation has increased from 46% to 51%.

There is a significant increase in the number of those with a lower income (less than 3000 lei
household income) for which is extremely important to know what happens with their money -
from 38% in 2019 to 52% this year - they don’t have much, but they still choose to donate and they
want to be sure their donation will really help someone.

67% donate their 2% of the taxes and 54% (vs 61% in 2019) donate through SMS (a significant
decrease compared with last year).



Conclusions — Non-Donors

2 out of 5 respondents say they do not donate
because they don’t have enough information about
what happens next with their donation.

1 out of 3 respondents do not have enough money to
donate.

36% of the respondents who didn’t make a donation in the last 2
years think it’s not their responsibility as individuals to help, but
the public institutions and the businesses.

2)
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Sample structure (1/2)

@ A Donors 47% 53%
£ N[\ Non-donors LYSA 53%
H Men m Women
000 Donors 10% 29% 25% 36%
@ Non-donors 12% 30% 23% 35%
m18-24y.0. m 25-34 y.0. 35-44 y.o. 45-60y.0.
o Donors 22% 24% 16% 38%
.'O\.
jﬂ " Non-donors 2RV 14% 49%
m Bucharest m More than 200K 100-200K Less than 100K

Donors 22% 15% 30% 33%
Non-donors 17% 14% 30% 39%

B Bucharest m Moldova Muntenia Transylvania

(@)
AR
( )
E Donors 41% 59%
~ Non-donors 60% 40%

B Medium Education m High Education

@ Donors 15% 35% 38% 10%
Non-donors 10% 17% 415% 26%

B Entrepreneurs, Freelancers, Managers m Professionals, Experts m Employees, manual or non-manual work m Not Working




Sample structure (2/2)

/\ Donors 6% 27% 34% 33%
090
@@@ Non-donors [yA 23% 39% 30%
m 1 person H 2 people 3 people 4+ people
@ Donors 68% 32%
8 g Non-donors 65% 35%
m Married/living with partner m Single
Donors 53% 47%
Non-donors 49% 51%
mYes m No children under 18 years old
@ o) Donors 10% 19% 24% 38% 10%
(') Non-donors 25% 24% 22% 15% 15%
m <1200 RON m 1201-2000 RON 2001-3000 RON > 3001 RON NA
/D\ Donors 15% 11 13% 24% 4% 13%
| Non-donors 1% 1 1% 19% 17%

m <3000 RON m 3001-4000 RON 4001-5000 RON 5001-7000 RON m >7001 RON NA
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Thank youl!

Julien Zidaru, Managing Partner

E-mail: julien.zidaru@exactbusiness.com
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