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Zoomers taking the front seat for the market ride .
Gen Z has been on the market radar for a few /

years, sparking annual research to help global \
brands understand and engage with this >

digital-native generation. "'

Amidst the abundance of global data on Gen \ /

Z, often centred on major Western markets,
it's essential to consider what to anticipate
from these young individuals in local markets.



Mapping the rumours about the Zoomers
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Generational sample

Looking forward to the future ... students and juniors

Within the GEN Z (1994-2002), we focused on the
TEENS who were enrolled in a high-school program

at the moment of the study (April- October 2020).




Aim of the study

@

@

To set the general framework for
understanding and addressing Romanian
teens, by identifying key values, decision
drivers and influencers, expectations and
fears, as well as behaviors that define their
lifestyle at this age

This study works as a good starting point
for addressing Romanian teens as
consumers, but also as (future)
employees, helping companies gain
relevance when interacting with them and
win them over

(1,




Mixed methodology - Qualitative

Who? A High school students, parents of high school students, high school teachers

How? A In-depth interviews (IDIs), Focus Groups with 4 to 6 participants per group

How A 14 IDIs with high school students; 7 IDIs with parents of high school students; 4 Focus Groups with high school
many? students; 1 Focus group with high school teachers

Where? A Online interviews and online Focus Groups via ZOOM/Skype/Teams

When? A Fieldwork: April - September 2020



Mixed methodology - Quantitative

Who? A Teenagers, 15-19 years old, boys and girls, from urban areq, internet users

How? A Online interviews (CAWI - Computer Assisted Web Interviews)

:Zvr\:y? A 348 respondents

Where? A Representative on the school population by levels of education, school age and gender

When? A Fieldwork: May - December 2020
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Best things about being a teenager

Looking up with courage Constantly pushing limits Believe in no compromise
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Fun is everything Searching for oneself

Never alone



Teenagers’ voice: | am proud of ...

| finally have a good
opinion about myself, both
physically and psychologic,
which makes me work in a
more relaxed and efficient
way and widen my horizon
towards different fields.

Being
admitted
to a top
high school.

I've managed to put together a rock band
in my hometown, where this music is
rejected. And we filled up an entire room
with people, contacted a music studio,
and played in the most popular place for
rockers in Oradea.

Q: Tell us, in short, something you are proud of so far / that you are proud of.

| am proud | did not restrict myself to
the information provided at school
and | am continuously searching and
growing my knowledge though
other sources.

| take pride in being self-

taught; without this key

strength | couldn't have
achieved too much.

| am proud to have found
my strengths and
leverage them.

Studying on my
own things that
will help me in
the future.

That | am healthy, | have friends and
family who love me, and | find things to
be happy about in everything | do.



Climbing the Pyramid of Needs

/\

Prestige needs

Acceptation needs

Safety needs

A Concerned about what is coming next

A The future is right around the corner

A Most have concrete ideas about their “brilliant”
future jobs

A Carefree and live in the now
A Friends fully define their universe: a mirror that
helps build and reaffirm their own identity

A Making up the group rules, sometimes messing
up along the way!



Teens’ value compass

Key-values

26%

Independence

38%

Family

O
R

32%

Friends

Cu

27%

Love
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At this age, Friends / Friendships seem to be more important to boys than to girls (39% vs. 26%); as well as to 15-

year-olds and younger than to older teens.



Family versus Friends
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Friends

Family

Friends are important, but still
less trustworthy as they could
prioritize their own purpose

(W ) While seeking advice from
friends and family, teens aim

Families hold deep trust, with
parents prioritizing their

children's well-being. W to retain decision-making
Parents' attitudes are viewed as /[ control and limit external Friends are seen as not having
outdated, and disconnected influence. the disadvantage of the

generation gap, being very
close as preferences and
attitudes

from current trends. Older siblings bridge parents
and friends, exerting

Parents appear stuck in T .
significant influence on teens.

tradition, limiting opportunities
due to their overly protective

stance. (\\\'

Given a similar reality, friends
are deemed better sources for
current advice.



(No) time for parents

Family anchor

Less time for Ultimately, family stands as
in teens'
lives. They rely on it for
financial, moral support, and
trust its presence during both

Frequent job demands
and heavy workloads
often lead to

. ! favorable and challenging
causing a loss of focus on
. . moments.
teens' needs and issues.
Autonomy
shadowing

Teens strive for decision-
making independence,
especially in education and

finances. Yet, they

without being
overly protective or
patronizing.




Teens values’ overview

Family | 38%
Friends [ 32%
Love [ 27 %

independence G 267% When it comes to important
Creativity/Originality - GG 23% e o
them come

Honesty N 23% first (family and friends).

Safety [N 22%
Responsibility [[INIEGEGTNEEN 21%

integrity GG 0%

Loyalty [N 19%
Ethics/Morality |GGG 17%

Faith/Spirituality [ 10%
Compassion/empathy |G 8% &M
Generosity [ 4% \
Something else [l 2% v
kN

Q: What are the values/things that matter most to you right now?



What teens value

Carpe diem! Empathy Authenticity Social responsibility
Living without regrets, learning from mistakes, and respect for others; treat others  Based on the self-discovery & Involvement in environmentall
and fearlessly exploring new horizons as you wish to be treated acceptance process issues

= <
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Never give up! Altruism Friends
Dedication and passion can make Concern for the other’s well-being you can trust and count on as a

anything possible and help, if needed positive influence



Teens’ value compass

Ethics The 18-year-old teens consider ethics/morality as more important compared to the
Morality other ages & total sample.
For 15-year-olds, with significant differences vs. the other ages &
total, independence is less important at this age.
The courage to act and initiate things should involve:
A adaptability and flexibility;
A self-confidence;
Ind nden A determination and capacity to make decisions;
epenaence A openness towards novelty and people
Freedom

A “Fashionable originality” being original to a certain degree

It's not just about being independent, but also about appearing so. This might
mean doing unexpected things while staying within the bounds of accepted
eccentricity.



Teenage - the deep waters of a Tough Age

Despite common beliefs, teens often
display self-awareness and global
consciousness. However, their lives are

not as simple as one might assume.

Teens Expectations

Don’t miss out on what friends are doing. Be there!
No worries; just let things flow!

Having it all without needing to compromise on the fun
side of life

< < <K<

Being independent: “I decide how to live my own life!”

Teens’ Everyday Doom & Gloom

Being alone, arguments with friends, not being accepted
Be treated as kids

Unique or Freak?

Letting down friends

<K<K <KL

Lack of independence



Fears & tensions to cope with

Future career

Loved ones' health and mine
Exams

Loneliness

Financial situation
Political status

Climate change
Medical crises
Economical situation
Bullying

Personal data security
Terrorism
Technological changes
Something else

Can't appreciate

Fears & tensions

e 57%
I 43%
I 32%
I 26%
I 22%

I 20%

I 18%

I 7%

I 17%

I 10%

I 10%

I 6%

N 2%

N 2%

11%

Q: What are your fears right now? What worries you the most?

Girls are the ones who have less fear or are less worried*
when it comes to ...
*sing. diff vs. Total

Economical situation

Hackers

Political situation

e [ 52

Some significant differences based on age when it comes to
things they worry more than others...

15-year-olds: more
concerned about personal
data security

17-year-olds: the most
worried about the bullying

D @

practices
g— 18-year-olds: the most
'! worried about exams



Fears & tensions to overcome

Failure Letting down themselves and others by making uninspired life decisions (exams, college admission,
career plans).

Loneliness Missing/being apart from their loved ones, friends, or current life partners
Belng Facing many choices and pressure, leading to anxiety and depression.
overwhelmed
lliness Concerns about their health and the well-being of others, especially in the context of COVID-19

(i.e. the loss of loved ones)

Uncertainty of

The insecurity and unpredictability related to health issues, economic situation, career, etc.
tomorrow

Public speaking The challenge of being judged in the spotlight, including appearance

Loss of patience Tense situations or conflicts, losing their temper, and getting into intense disputes and fights



Teenagers’ voice: No regrets

,| think that for me, the basic rule is
to be the way | am, natural with
everyone, not changing for anyone,
no entourage. If they like me the way
| am ok, if they don’t, they don't.”

(small city, class IX -X)

,No limits, yes, no limits in general.
Okay, it also depends on what we're
talking about, but it’s very nice not to

regret anything and do what you feel -
not to set some limits and then regret it.”
(Bucharest, class XI-Xll)

| understood that we must live our lives
without regret and all the things that
happened to us brought us to the point
where we are now [...] it all happens for
a reason (medium city, class XI-Xll)

"I don't want to be afraid to make
mistakes; | want to learn from them
and evolve as a human being and
know that at least | tried.

And, if it doesn’t work out, that's it, I'll
get over it and learn from my
mistakes.” (small city, class IX -X)



TOP 5 Role Models for teens

Family
e.g. mother, father, grandparents, cousins, uncles, aunts

Business leaders
35% e.g. Christina Verchere, Bill Gates, Elon Musk, Steve Jobs

° Musicians/Singers
14 /o e.g. Harry Styles, Kurt Cobain, Tudor Chirila, Selena Gomez

Athletes

13% o . . .
Christiano Ronaldo, Simona Halep, Lionel Messi

13% Teachers

Facing difficulties in mentioning
public persons as role models,
teens seem to prefer
“proximity role models” rather
than looking up to celebrity
walk-of-fame ones.



Inspiring us from nearby

Friends Teachers

-
S LS

Teens trust their parents for Friends play a vital role in They appreciate teachers
their life experience and forming connections, finding who are modest, honest, kind,
unwavering support since like-minded groups, and gaining generous, and selfless in their
childhood. Some even view acceptance. support.
them as confidants, sharing
everything. Their close circle is not just
Parents provide financial and trustworthy but also a source of
emotional support, fostering inspiration and strong decision-

their dreams. making influence.



Questioning success models

Teens admire those with
achievements, morality, talent,
experience, ambition, and
dedication. They see success as a
combination of fulfillment, life
balance, and persistent pursuit.

It's not about "a" or "the" model to
follow; it's about creating a
personalized puzzle using

attributes, values, and behaviors
that align with their life perspective
and personality.

In discussions about success, it's noted

that Romanian society often promotes

superficiality and the pursuit of wealth

regardless of the means. This is
exacerbated by media's focus on
sensationalism, opportunism, and
scandal as dominant topics in public
discourse.

From a lack of authenticity to
skepticism about how the media
constructs and deconstructs
"success models," teenagers appear
discerning and critical when it comes
to choosing genuine role models or
sources of inspiration.



What's COOL at this age

Wear expensive fashion brands, as they talk about your material well-being and status (e.g. Nike,
Adidas, New Balance, Balenciaga, Tommy Hilfiger, Supreme)

Q Keep up with technology upgrades - owning a latest generation phone/laptop/tablet

Be vocal and open to new things - stating your point of view without fear &

@ experimenting The technology and
the speed with which

things change around
Q Listen to trap music - promoting an opulent lifestyle them play a very
important role in
(re)defining what COOL

Be tolerant & empathetic - accept the differences between people means to them.
(e.g. LGBT, minorities)

Take pictures/short videos, post them, and receive as many likes as possible
(i.e. wherever they go, whatever they wear, or whatever they eat)

Have the latest body care/makeup products
(for girls)
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Education: constraints, confusions and repositioning

School is often seen more for its
functional, formal role than as
an inspirational place for
developing skills, talent, or
fostering vocational learning

Continuing the studies is no
longer seen as a choice, but

rather feels compulsory due contexts.
to social pressure and
societal expectations.
Teens are selective in their Teens realize school alone doesn't
studies, focusing on specific secure jobs, so they seek early
subjects and acquiring work experience and skills
cross-disciplinary skills through part-time jobs and
such as foreign languages internships for future

and digital expertise. competitiveness.



Education: teacher-student relation

Visual content is now the
most engaging and
effective for students,
leading teens to anticipate
more visually oriented
teaching methods and
materials.

Teachers strive to adapt to the
new generation's needs but
often feel overwhelmed by
digitalization and intimidated by
what they see as undisciplined,
unmotivated students

Families act as a bridge
between teens and teachers,
exerting significant influence on
their career orientation and
overall attitude toward
education.

In many cases, teachers' roles are
confined to classroom
instruction, with limited influence
on teens beyond the classroom
environment.



Teachers’ perspective on the new generation of teens

// N /7 N
4 - / Valuing family
/ PRAGMATIC \ / .9 Yy .
/ \ / & friends \ Demanding &
more selective and \ | closertoand more | less open to compromise
' focused on what they | | protective over their | .
think it would be really . \ close friendsand / expectlng alot fFQm Othzl’S,
useful for their future \ family, whom they / expecting promises an
\\ ASSERTIVE \ q?go rely on y/ values to be respected,
\ e AEEAAEE) *’_\ — looking for fair t.reqtment
\\ _ speak their mind, engage and equity
S~__ - in debates and persevere

unit obtaining what they

want
&

),




TOP 5 perceptions about school

% teens who agree with the following statements:

46%

42%

38%

37%

It helps you develop your intellectual skills
to understand information

It gives you the opportunity to discover
new things

It teaches you how to work with other people

It prepares you for a professional life/career

It teaches you to be disciplined

Professional life was mainly associated with:
Talent and education/training
Finishing school

Hard work, dedication, passion for what
you do

Ascending on professional hierarchy

o o o Do Do

Financial satisfaction

A successful career was thought to require:

A Ambition, striving for better and getting
good results

A Perseverance, self confidence
A Aiming to be the best

Q: How do you see the school, and what do you think the education received within the school helps you with?



Gender differences in teens’ attitudes towards school

Girls are the ones who believe more that Boys are the ones who believe more that the
the education received in school... education received in school...

V' helps you identify your interests x Helps you very little/doesn't help you at all

V' helps you develop your intellectual skills to M
understand information

V' helps you form your critical mind/critical
thinking

\/ gives you the opportunity to discover new
things

\/ teaches you how to handle life

\/ prepares you for a professional life/career




Teens on the teachers’ radar

Compared to earlier
generations, today's youth
are more assertive in
fighting for their rights,
influenced by younger,
open-minded, and better-
educated parents and
teachers who are seen as
partners and friends in
education.

Tot

D

20l @ A

o

Creative & open-minded - talented, involved in various creative
activities (e.g. visual arts, music)

Smarter & informed - informed in all areas, more aware of what
is happening around them and in society

Courageous & vocal - less constrained in expressing their thoughts,
willing to defend their rights and point of view

(Self)critical - looking for arguments and criteria for less bias in
evaluating things/people/themselves

Tolerant & open-minded - accepting the differences between
people (e.g. minorities, LGBT community)

Aware of environmental protection - promoting eco-friendly
practices (e.g. recycling, selective waste collection, tree planting)

Tech-connected - updated when it comes to the latest technology
trends and devices, open to new things or experiences to develop
their knowledge



Teachers’ voice

"They are very creative, this is a quality,
they are very creative [...] they always
surprise me, | get the best out of them. [...] It
seems to me that from generation to
generation they are more and more

creative.” "They are brave and open-minded. And

(Geography teacher, Calarasi) they contribute a lot to everything, they
get involved [...] they take attitude when

things happen around them, [...] involve in
environmental protection and all. They
are oriented towards good, to do good
(Religion teacher, lIfov)

(@ "This generation is much more involved, they
care about the environment; they see that
the environment we live in is very much
affected by us, humans, and children really
want to change that. They are involved in
many activities, recycled batteries, paper.”
/__ (History teacher, Prahova)

'-;'
J




Future milestones

Short-term plans Long-term plans

Satisfying the thirst for knowledge
by exploring the world (traveling,
admissions to college reading about other cultures)

Passing exams and

Obtaining a driver's license Achieve financial stability, career

Finding a reliable partner and
(especially for boys) development & work-life balance. building a family together

Work fields: psychology, medicine,

engineering, IT, makeup, etc

Gaining diverse knowledge is vital for teen development. Many pursue higher education to build future careers. Some
choose to go abroad for better opportunities, joining friends or family already there.



The future looks... skillful

42% 36% 36%
Adapting Teamwork Creativity
to change

Key skills
for the future

31% 30% 29% \
. . \\
Continuous Analytical & Tech/IT skills S
learning logical
thinking

Boys consider the following skills as more important Girls consider the following skills as more important (sign.
(sign. diff vs. Total): diff vs. Total):

Teamwork/collaboration A Emotional intelligence

Technology/IT skills A Acceptance and respect for cultural diversity

Q: What do you think are the key skills that will be important for the future?



38%

Individual

Girls are the ones
who prefer to work

individually
(sign. diff vs. Total
— 50% vs. 38%)

&
A

Q: How do you generally prefer to work on a theme or project for school?

Individual versus teamwork

50%

Small teams

Boys are the ones
who prefer to work
in small teams of 2-
3 people
(sign. diff. vs. Total
- 58% vs. 50%)

-O-

00O
V.V

12%

Larger teams
Teams that are

formed of more
than 3 people

N

O Do

D
Do

v
A
N

Do



Entrepreneurial scenarios

How interested are teens in developing their own businesses in the future?

32% 25% 12%

m Very interested  m Quite interested Neither interested nor disinterested Very little interested  m Not at all interested

Boys are the ones who seem rather interested in starting their own
business, with sign. diff. vs. Total — 43% vs. 32%.

Q: On a scale of 1to 5, where 1 means “not at all interested” and 5 means “very interested”, how interested are you at the moment to open your own business in the future?
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Speaking about Romania...

Family (traditions, security

A A safe, beautiful country in terms of & support, compensating for
landscapes, people, nature, habits, and . . ' .
traditions. Romania socio-economic gaps) and
is... Friendship (social
A A paradox: an unpolished diamond, or a validation & acceptance)
Uy ek [Peer COUIT are vital to Romanians.

A Resourceful & adaptable - finding solutions to every
situation; prepared to improvise (“we will find a way

somehow"’)
Same old story: Teens )
stuck in enduring Romanian Romanians A Kind & welcoming when interacting with foreigners
stereotypes passed from are...
generation to generation. A Possess a unique sense of humor, finding it in various

situations; coping strategy during tough times

A Aware of their high potential



Romanian local criticism...

Political dissatisfaction and distrust have a broad impact, influencing various fields, and teenagers often
echo this mainstream media discourse laden with stereotypes and weak arguments.

Fl_ﬁ .
B_ﬂ Education system

A Poorly developed, outdated
approach — more theoretical than
practical content; low relevance for
the future

A Most teachers are older - less open to
new approaches, low integration of
technology into teaching; Communist
heritage still present in the school
system

A A lot of pressure on students, who
focus more on grades than on
consistent and long-term learning
benefits

S
() Politics
(o]

A Distrust in the authorities and in their
ability to make good decisions for
Romania

A Politicians rather focus on their own
interests, not the public interest

A A general feeling of uncertainty

Religion
daby  Rete

A Considered rather a method of mass
manipulation and gaining material
benefits (e.g. “Catedrala Mantuirii
Neamului” as an illustrative example of
this practice)

Economy

in?

A Lack of political support for economic
growth

A Corruption and bureaucracy slowed down
economic growth and the living standard

A Lack of real opportunities and a general
feeling of resignation

N
D Technology
o)

A Open to keep up with the latest trends in
technology (i.e. devices, gadgets,
accessories)

A Key references: good internet speed at
country level, 5G technology
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Activities with a high incidence among teens

Use messaging apps (c. |  57¢1<

WhatsApp, Messenger)
Use social networks (eg.

Facebook, Instagram, || &'+

TikTok)

Google)

cston o musi i, | % o

Music plqtforms

Wdtch videos on video-

snaring pioctorms cc. | e e

Youtube, Vimeo)

ocking fornformotio, | % o

materials for school
m Several times aday m Onceaday  Several times a week m Several times a month = Every few months m Not at all

Q: How often do you do the following things (regardless of the device — TV, smartphone, laptop, tablet, etc.)? 45



Activities with a low incidence among teens

Read the press/news
B o a2
Visit online stores/shop online
I3% 19% 29%
Use online maps (eg. Google Maps,
Waze, etc.)
k’ 13% 13% 22%
Use taxi/ride-sharing apps (eg.

Uber, Bolt, Clever, etc.)

m Several times a day Once a day Several times a week

20%

14%

34%

37%

Several times a month Every few months m Not atall

Q: How often do you do the following things (regardless of the device — TV, smartphone, laptop, tablet, etc.)?



Leisure activities teens prefer to engage in

Leisure activities

Movies/Tv series - | 55
music | <
sports | <7
Video games | /-
Reacting | 5%
Activities preferred by GIRLS Activities preferred by BOYS
(sign. diff. vs. Total): (sign .diff. vs. Total):
Movies/TV Series; Reading; Make-up; Gaming
Cooking; Sport
Photography; Drawing & painting; Programming/Robotics
Volunteering
DIY/craft projects

Q: What do you like to do in your free time? / What kind of sports do you practice?

Running

Swimming

Football

Cycling

Voleyball

Basketball

Dance

Hiking

Tennis

Aerobics

Practiced sports

53%
29%
26%
25%
16%
15%

14%

14%
1%
10%



Spending time doing
How often* do teenagers do the following...

Hobbies N 7ss 8% el

Go to the park NSz e 6% A%l

Sports Ss 2% 0% 3%B%

Household activities INS2— 3, T 3% eE
Goingout N7 e 13% 5% 258l

Shopping(Mall, supermarket) NSS4, 15% 3%

Travel %8 9% 31% 47% 9%

Shoppingonline B%& " 25% 36% 22% - 14%

Go to concerts [[% 8% 21% 38% - 33%
m Weekly or more often m Several times a month Once every 3 months 1-2times ayear m Not atallin the last year

* Referring to a context with no constraints (i.e. COVID-19)



Daily time spent on...

The average number of HOURS ( \ .
on a week-day (Monday- | Total | BoyS Girls
Friday) spent on: | |
|
|
|
—Internet |
4.1
I 4.0 ! 4.0
|
—Radio : 2.6 | 2.6 2.6
| | 16
| 1.5 | 1.5
|
—Youtube | : a1t
| 3.9 | 3.9
| 37 | s B
| i ' |
—Tik Tok | : 284
| 2.4 — :
—Facebook | 2.0 | 20% 2.1
| | 2.0
|
\\ ______ Y,

Significantly lower than Total
Significantly higher than Total



Daily time spent on...

The average number of HOURS ( \ .
on a weekend day | Total | Boys Girls
(Saturday-Sunday) spent on: | |
I
I
—Internet I :
| | 3.9
—TV : 3.7 | — 34
I
—Radio : 2.6 | 2.6 2.6
I
I 1.5
| 1.5 I 1.5
I
I 4194
—Youtube | -
| 4.1 : 4.0%
I - 3.7
| > | 3.49 :.
—Tik Tok I 2.4 I / 29
I - — .
—Facebook | 2.0 | 20% 2.1
| | 1.9
|
\\ ______ Y,

Significantly lower than Total
Significantly higher than Total



(Dis)Trust in information sources

When it comes to information sources, teenagers have the highest trust in Friends/Colleagues, and on the other
hand, they have the lowest trust in Printed/online newspapers and TV.

o ﬁB?I'op 2 Boxes 0\ r_ B2B - B2B = Bottom 2 Boxes )
= 4| trust + 51 have a lot of 3 Neither, nor = 1ldon'ttrustatall + 21 I
confidence l don't trust
— . — —_————— gy, — —
~
L)
v

Friends/colleagues — 35% 7%
Videos on Youtube _ 47% _

v 36% S A

P etcaramy - IO 45% S m%
Radio 9% 45% S 3%
Printed/r:)erzll\jrsmsan;:iozines& _ 399

Q: On a scale of 1to 5 (where 1 means “l don't trust at all” and 5 means “l have a lot of trust”), how much do you trust the following sources of information?



PROs and CONs for the digital landscape

Social media is an integral part of their daily life,
offering social, informational, and
entertainment benefits:

Social interaction:
A Reconnect with old friends virtually
A Maintain long-distance friendships, bridging gaps to bring people closer
A Create new connections/friends, unite people from all over the world
A Support introverts in building and nurturing connections comfortably

A Promote the formation of interest-based communities and groups

Staying informed: Quick, informative content covering diverse interests,
presented in easily digestible info-bites

Entertainment space: games, pics, videos, jokes/memes

Accessing event information in real-time, including live
streaming from various events

Access to promotions: for different products/services

deid mobilization: for various purposes/causes, especially when it
comes to social campaigns (e.g. aid, donations, animal adoptions, etc.)

Teens recognize the risks and negative
consequences of irresponsible social media use
in the digital space:

Time—consuming: Teens frequently prioritize social media over real-
life experiences.

FOMO & addictive effect: The habit of incessantly checking
social media on their phones

Overexposure of personal life: such as sharing photos and
private information, can make individuals vulnerable to cyber harassment

Limiting the face-to-face interactions: the face-to-face
interaction and cycle of friends gets smalller

Create false, inordinate images: idealized images can trigger
depression and anxiety in users who compare themselves to others

Create false identities: can expose users, including both parents
and children, to potential criminal targeting

Manipulation: fake news can be created and can get easily viral
Herd effect: resulting in a lack of originality

Narcissism & need for validation: Obsessing over self-image
and seeking validation through social media reactions.



Whom they follow

TOP 5 People followed by teens on social

Content creators
e.g. Selly, Cristina Ich, Alina Ceusan, Andreea
Balaban, Stefania

Youtubers
e.g. Pewdiepie, Codrin Bradeq, Atentie, Cad
Mere!, iRaphahell, George Buhnici, Snik

Musicians/Singers
e.g. Dorian Popa, Andra, Smiley, Ariana
Grande, The Weeknd

Actors
e.g. Mihai Bendeac, Sebastian Stan, Zendayaq,
Timothee Chalamet

Athletes
e.g. Christiano Ronaldo, LeBron James, Lionel
Messi
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Teens mostly follow public figures on

Instagram and YouTube for learning,

advice, information, experiences, and
entertainment.

The fields of interest are various, from
technology, entertainment, or personal
care, to sports and lifestyle, makeup,
hairstyle, film, or music.



Technology-driven generation

Devices owned by teens

100% ‘ 93% ’ ‘ 92% ’ 40% ’

34%
Smartphone Laptop/Desktop TV Tablet Console

V Teens engage in multiscreen media consumption, using various 4 4 )

devices and channels, with a focus on social media and music. , LL, JY,

s (D '
/3

V Technology is essential for the younger generation, simplifying

daily life and providing access to various activities like gaming, \ \ 3

social networking, and media. It also keeps them updated on the - — 2\

latest news.



Turning their back to the old TV landscape

Politics Violence

Teens find neither the content nor the
approach relevant to them.

Flexibility Trust

They rather opt for
that provide them with



Smarthoponic teens

Smartphones are a "must-have" device, popular among all generations due to their ease of
use, connectivity, and convenience for daily activities through apps and online platforms.

f__(;ﬂ Pains

A Low battery - from continuous app use,
prompting backup plans like acquiring
external batteries.

A Weak signal in certain areas - difficult
to remain updated; fuels FOMO

A Screen resolution can be a hindrance
as smartphones are now expected to

Portable, small device, always at hand,
whenever you need it
Convenience & versatility, compressing
all functions into a single device
User-friendly device, easy and fast to
use
Open to constant development: seen
replace laptops for certain tasks as the gadget with the most remarkable
A Low memory: limited storage capacity evolution, continuous updates, and
can slow a phone's system and increase upgrades over time.
the need for Cloud space to A Real-time means of remaining
compensate for this constrain connected to people and content/info
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Social
networks
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56%

Streaming
audio/video




