o) exact

Traveler’'s Persona Report

Traveling attitudes and behaviours in Romania
Syndicated Study by EXACT

September 2019



Research report Traveler's Persona

o) exact




¢N} St SNQa

The World's Top Tourist Destinations by Money Spent
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* Note: International tourism receipts are defined (by WTQ) as expenditure of international inbound visitors including their payments to national carriers v /

for international transport. They also include any other payments or payments afterwards made for goods and services received in the destination
country. Forvisualization purposes only countries with $1B or more value on tourism receipts are shown.

How to Read this Map: This map shows the biggest international tourism receipts in 2018. Each country is sized to reflect the amount of tourism receipts,
countries appear bigger as their tourism receipts are higher, for example: USA. Conversely, countries with smaller tourism receipts appear smaller, for
example: El Salvador
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Traveler’'s Persona

é\ City break traveler

A respondents who went on a city break
vacation (2-4 days) in the last 6 months

- Long vacation traveler
Objective

Identifying the Romanians’
attitudes and behaviors
regarding their vacations.

A respondents who went on a long
vacation (more than 5 days) in the last 6
months

Both city break and long vacation traveler

A respondents who went on a city break
and a long vacation in the last 6 months



How
many?

A 1083 interviews, maximum sampling error h 2.98%
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Main findings
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54% of the respondents are going on

vacation once every 6 months and 27% are
going once every 3 months.

26% of the respondents went on a city break
in the last 6 months

52% of the respondents went on a long
vacation (more than 5 days) in the last 6
months

22% of the respondents went both on a city
break and a long vacation in the last 6
months

| The 3 most visited cities:

A Constanta
A Paris

The 3 most visited countries:
A Romania

A Greece

A Bulgaria



Research report Traveler's Persona

o) exact




Main characteristics

City break

A 32% - once every 6 months
A 26% - once every 2-3 months

A 52% - go with their partner

A 27% - go with their partner and their children

A 37% - allocate 501-1000 RON/person
A 27% - allocate 1001-2000 RON/person

A 44% - went with the personal car
A 32% - went with the airplane

A 36% - stayed at a hotel
A 17% - stayed at a guest house

A 37% - just accommodation
A 37% - accommodation and breakfast
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Long vacation

A 44% - once every 6 months
A 29% - once a year

A 46% - go with their partner

A 30% - go with their partner and their children

A 27% - allocate 1001-2000 RON/person
A 26% - allocate 501-1000 RON/person

A 52% - went with the personal car
A 24% - went with the airplane

A 45% - stayed at a hotel
A 17% - stayed at a guest house

A 39% - just accommodation
A 25% - accommodation and breakfast

13



Main characteristics

City break

A 79% - visited the city
A 50% - shopping
A 46% -relaxation

A 56% - family and friends
A 47% - Social Media
A 47 - travel agencies websites

A 38% - worked with a travel agency

A 89% - were satisfied with the collaboration

A 56% - booked their vacation online, on the travel
agency’s website

A 21% - used vacation vouchers
A 33% - bought a travel insurance

Long vacation

A 74% - relaxation
A 68% - visited the city/cities
A 52% - shopping

A 56% - family and friends
A 50% - travel agencies websites
A 42% - Social Media

A 46% - worked with a travel agency

A 88% - were satisfied with the collaboration

A 46% - booked their vacation by going personally to
the travel agency

A 24% - used vacation vouchers
A 37% - bought a travel insurance

14
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City break traveler (1/2)

The European City
Traveler

(i
SN

Highly educated professionals with a medium to

high income; this group enjoys child-free
vacations with their partner. They prefer air
travel and opt for hotels that include
accommodation and breakfast. Their vacations
revolve around city exploration and shopping,
and they book their trips online through travel

agency websites.

The Romanian City
Traveler

Medium to highly educated individuals with
moderate incomes, mostly employees and
experts, with some currently not working
(unemployment/maternity leave). They take
frequent city breaks with their partner or children,
favoring personal car travel and budget-friendly
guesthouses. These getaways are centered on

city exploration, shopping, and relaxation.

The Seaside*
Traveler

Medium-educated group with medium to low
incomes, mostly employees. Have family-
oriented vacations, typically once a year
because of the children. They prefer traveling in
their personal car and opt for all-inclusive hotels
or tourist villas. These city breaks are centered on
relaxation by the beach or pool. Nearly half of

them use vacation vouchers.



City break traveler (2/2)

European City

68% with high education (vs 59% in total city
break respondents), 26% with 5001-7000 RON
household income; 34% professionals/experts,
33% employees; 66% without children

33% go on a city break twice a year, 28% go
once a year and 26% go once every 2-3
months.

59% went on a city break with their partner.

64% of them went on a city break by airplane
(vs. 32% total).

47% stayed at a hotel (vs 36% total) and 42%
chose to pay for lodging and breakfast.

89% visited the city (vs. 79% total) and 61%
went shopping (vs. 50% total).

56% bought travel insurance (vs. 33% total).

52% used a travel agency for vacation planning
(vs. 38% total), and 59% booked their city breaks
online through the agency's website.

Romanian City

52% have high education; 53% have less than
4000 RON household income. 33% -
employees, 29% - professionals/experts, and
29% - not working at the moment.

33% go on a city break twice a year; 30% are
going once every 2-3 months.

47% went on a city break with their partner
and 28% with their partner and their children.

40% spend between 501-1000 RON/ person
for a city break and 34% of them spend less
than 500 RON/person (vs. 16% of total
respondents who went to a city break).

64% went on a city break with their personal
car (vs. 44% total). 13% of them went with the
train (vs. 3% total).

31% stayed at a guesthouse (vs. 17% total) and
45% chose to pay just for lodging.

79% visited the city, 54% went shopping and
49% went for relaxation (beach, pool).

Seaside

60% have medium education (vs 41% of total
respondents who went to a city break); 28%
have less than 2700 RON household income. 50%
are employees (vs 35% total), from which 18% are
unskilled workers (vs 5% total). 57% have children
(vs 38% total).

44% go on a city break once a year (vs 23% total).

48% went with their partner and their children
(vs 27% total). 27% went with their family and
another family with their children (vs 9%_total).

63% went on a city break with a personal car (vs
44% total). 19% with another’s person car (vs 8%
total). 37% stayed at a hotel and 16% at a tourist
villa (vs 8% total). 27% chose the all-inclusive
option (vs 13% total).

76% went for relaxation (beach, pool) (vs 46%
total), 28% practiced seasonal sports (vs 8%
total), 24% went to a boat trip (vs 12% total) and
17% went to a sports event (vs 7% total).

42% of them used vacation vouchers* (vs 21% total).

*Available only in Romania.



The long vacations traveler (1/2)

Highly educated professionals with medium to high
incomes, this group is primarily married with over
half having children. They go on long vacations
once or twice a year, often opting for personal car
travel. Sunny destinations are their preference, and
they prefer working directly with travel agencies to
plan their trips. Their vacations are dedicated to
relaxation, and they allocate a significant budget

for this purpose.




The long vacations traveler (2/2)

67% - 25-54 y.o, with an average age of 43 y.o
68% - high education

75% - married

58% - have children

39% - experts/professionals, 29% employees

50% - household income over 5001 RON
Top destinations: Romania (41%), Greece
(16%), Bulgaria (12%), Italy (12%)

44% go on a long vacation once every 6

months and 29% once a year

46% used a travel agency to book their vacation;

46% went with their partner and 30% with their
partner & children

27% allocate between 1001-2000 RON/person for
vacation and 20% more than 3001 RON/person

52% go on vacation in their car; 24% by airplane
45% stayed at a hotel and 17% at a guesthouse

39% paid only for accommodation, 25% for
accommodation + breakfast, and 24% chose the
all-inclusive option

74% went for relaxation (beach, pool), 68% visited
the city/cities and 52% went shopping



Both city break and long vacation traveler (1/2)

Highly educated professionals with high incomes,
predominantly married only a third have children.
They travel frequently, using planes or personal cars.
They choose hotels for accommodation and
breakfast, allocating generous budgets per person.
Their trips focus on city exploration, relaxation, and

shopping. They plan their vacations through travel

agencies, purchase travel insurance, and gather

information from agency websites or travel events.



Both city break and long vacation traveler (2/2)

To B0 Do o Do Do Do

Behavior in city breaks

36% - go on a city break once every 2-3
months (vs 26% total) and 34% go once every 6
months

63% - allocate between 501-2000 RON/person
for a city break

40% - travel by airplane and 40% with
personal car

43% - chose a hotel for their staying

46% - accommodation + breakfast

84% - visited the city and 57% went shopping
39% - bought a travel insurance

54% - go on the travel agencies’ websites to
find more information when planning a city
break

o o o o To P> Po T T»

Behavior in long vacations

41% of them go on a long vacation once every 6 months and 35% go
once every 2-3 months

45% - used the services of a travel agency to plan their vacation

51% - went on vacation with their partner, 27% went with their children
and 20% went with their friends

24% - allocate more than 3001 RON/person for their long vacation
43% - went with the personal car and 36% with the airplane

49% - stayed at a hotel and 37% chose the accommodation +
breakfast option

78% - visited the city/cities, 67% went for relaxation and 57% went
shopping
47% - bought a travel insurance

19% - go to travel events to find more information about their long
vacation
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Frequency and the type of vacation

How often do they go on vacation?

Bucharest residents vacation monthly

take vacations every 6 months less
frequently (40% vs. 54% overall).
m More often than once a month Once a month Once every 3 months m Once every 6 months

The type of vacation

52%

Long vacation (> than 5 days)

I’ ,’ y
) V1 //
‘Q\ / /ﬁk—/

City break (2-4 days) 26%

City breaks are more appealing to people:
- from big cities: 35% vs. 26% total

- with ages between 18-24 y.o.: 43% vs. 26%
total

- with a medium education: 35% vs. 26%
total Both city break&Ilong vacation

22%

Q: In the last 6 months, how often did you go on vacation? / Q: In what types of vacation did you go?
Base: 1083, all respondents

23
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Visited cities - spontaneous
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*There were a number of respondents that mentioned Greece and Bulgaria, instead of the exact city they visited.

Q: What city have you visited in your most recent city break vacation?
Base: 515, respondents who went on a city break in the last 6 months



Frequency of city break vacation & companionship

Frequency of city breaks

Once every 6 months _ 32% A More big city residents take a city break once a year
(35% vs. 23% overall).
Once every 2-3months [N 26% ° A Fewer Bucharest residents vacation yearly (10% vs. 23%

overall), with 34% of them going on a city break every 2-
Once ayear [ 23% 3 months.

A Fewer individuals aged over 55 take city breaks every 2-

Less than once every 2 years - 8% 3 months (12% vs. 26% overall).
Once amonth [ 6%

With who they go

My partner I -7
Partner&children |G 27%

A More city residents go on city-break vacations with Friends N 18%
their partner, children, and another family with Partner, children & another family [l 9%

children (20% vs. 9% overall). Parents [l 7%
®

Once every 2 years . 3%

More than once a month . 3%

A Additionally, more individuals aged 35-44 travel Extended family [l 7%
with their partner and children (47% vs. 27% Alone | 4%
overall) and with another family with children

Someone else 3%
(21% vs. 9% overall). 0

Partner, children&parents | 1%

Q: How often do you go on a city break vacation? / With whom did you go in the most recent city break?



Budget allocated for city break vacation

Budget per person

501-1000 RON

1001-2000 RON 27%
Less than 500 RON 16%
o
2001-3000 RON 13%
More than 3001 79
RON °

Q: What is the budget/person that you allocated for this city break?

37%

More individuals from small cities (under 100k
inhabitants) allocate less than 500 RON/person
for a city break (22% vs. 7% in Bucharest).

Additionally, 60% of respondents aged 18-24
allocate between 501-1000 RON/person for a city
break (vs. 37% overall).

Respondents with household incomes less than
2700 RON allocate less than 500 RON/person for
a city break (30% vs. 16% overall), whereas 19% of
those with higher incomes (more than 7001 RON)
allocate more than 3001 RON/person for a city-
break vacation.

27



Means of conveyance and accommodation

S5

Personal car
Airplane

Bus

Someone else's car
Train

Camper

8%

6%

1%

Transport

32%

44%

2 gy
Hotel

Guest house

At friends/relatives
Apartment-Hotel
Tourist Villa

Hostel

Airbnb

Other

Tourist Cottage

Tourist camping

Places they stayed at

- 17%
sy
2%
s
Ns%

|3%

|3%

|2%

1%

Type of accommodation

Just accommodation

Accommodation&breakfast

All inclusive

Accommodation,
breakfast&dinner

At friends/relatives

Other

37%

37%

13%

9%

2%

2%

Q: By what means of transport did you arrive at the destination of the most recent city break vacation? / Where did you stay during the most recent city break? / What kind of
accommodation did you have in the most recent city break?
Base: 515, respondents who went on a city break in the last 6 months



Vacation activities
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79%

Visited the city
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15%

Adventure activities

50%

12%

Cruise/Boat trips

46% 16%
Relax Concerts/festivals
\\ Q=
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8% 1%

Seasonal sports Sport events



Sources of information when planning a city break

Family/Friends 56%

Social Media 47%

Travel agencies websites 47%
Travel Blogs/Online Forums 36%

Online media (news, magazines, etc.) 32%

Going personally to travel agencies 28%

Traveling TV Shows 19%

General blogs (not specialized in traveling) 19% / \
[ More menrely on TV forinformation, including TV

TV Ads 17% |  shows about travel (26% vs. 13% of women) and |
| TV ads (23% vs. 12% of women). |
Events about travelling 15% | |
: . o | Highly educated respondents prefer online media

Offline press (newspapers, magazines etc.) 10% | for imz/ormotion (37% vs. 26% of those with medium :
Radio 10% | education), while those with medium education |
| turn to family and friends more often (63% vs. 52% |
Other 3% \\ of those with high education). /

/

Q: What sources of information do you use when you want to plan a city break vacation?



Travel agencies (1/2)

Travel agencies usage
N=515

A 46% of respondents aged 45-54 used a
travel agency, compared to 23% of
those aged 18-24.

A 50% of respondents with a household
income over 7001 RON used a travel
agency, compared to 30% with incomes
between 2701-4000 RON

Satisfaction with the travel agency
N=196

m Extremely satisfied Very satisfied Satisfied Neither, nor Not satisfied

The method used to book the city break
N=196

Online, on the travel agency's website _ 56%

You went personally to the agency 29%

You called the agency 15%

Q: Did you use the services of a travel agency in order to plan your city break vacation? / How satisfied were you in regard to the travel agency’s services? / How did you buy the

vacation package from the travel agency?

Base: 515, respondents who went on a city break in the last 6 months / 196 respondents that appealed to a travel agency for their city break



Travel agencies (2/2)

Triggers to use a travel agency

Low costs 24% A super deal without additional costs that you discover later.
Good deals 18% “
Lack of time to plan it myself 12% The safety of the reservation and the conditions offered.
A fair price directly proportional to the services provided
| wouldn't use 12%
Trust in the company 9%, ’ ’
A greater distance to cover would require more assistance,
Don't know 9%, especially if it's a new place to visit.
Extra benefits o ‘ ‘
(tourist guide, rented car, etc.) 7%
_ . Travel safety, money-back guarantee in
To book alonger vacations 6% case of major issues, medical insurance. f))\
Better deals than what | find 5%
Other 5% Only if they had much more enticing
all-inclusive packages.
No hidden costs | 1% “

Q: What would make you go to a travel agency to help you plan your vacation?




Vacation vouchers and travel insurances

® Q\\l 43% of the respondents from big cities
\/ bought travel insurance for their city
breaks (compared with 26% of those from

Q small cities).
S
|

\ 45% of the respondents aged between
35-44 y.o. bought travel insurance (vs 20%
of those aged between 18-24 y.0.).

More respondents with a personal
income higher than 4001 RON paid for

(o) (o]
21% 33% travel insurance (51% vs. 33% total).
used a vacation bought travel
voucher insurance

Q: Did you use vacation vouchers for this city break? / Have you bought travel insurance for this city break?
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The visited countries
Spontaneous

O M 6%@%

%Polonia Iln\\aaria Q\\Q\\%
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What country have you visited in your most recent vacation?
Base=806, respondents who went on a long vacation (more than 5 days) in the last 6 months
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Frequency of vacations & companionship

Frequency of long vacations

Once every 6 months 44%
Once a year 29% ©
Once every 2-3 months 22%
Once every 2 years 3%
Less than once every 2 years 2%

A 21% of Bucharest residents vacationed with friends,
compared to 10% in small cities.

A 65% of those over 55 went on vacation with their
partner (vs. 47% overall), while fewer went with
their partner and children (16% vs. 30% overall).

A Youngrespondents (18-24) vacationed with their
parents (20% vs. 5% overall) or with friends (35% vs.
14% overall).

A More Bucharest residents vacation every 2-3 months
(35% vs. 22% overall).

A 31% of those aged 18-24 take vacations every 2-3 months,
compadared to 15% of those over 55.

A Respondents with higher incomes vacation every 2-3
months more often (35% vs. 22% overall).

With who they go

My partner N  40%
Partner&children |GGG 30%
Friends [ 14%

Partner, children& another family [l 9%
° Extended family [l 6%
Parents | 5%
Alone B 3%
Partner, children&parents || 2%

Someoneelse | 1%

Q: How often do you go on vacations? / With whom did you go in the most recent city break?

36



Budget allocated for long vacations

Budget per person

1001-2000 RON 27%

501-1000 RON 26%

A
More than 3001 o
RON 20%
® A
2001-3000 RON 20%
A

Less than 500 RON 7%

Q: What is the budget/person that you allocated for this vacation?
Base: 806, respondents who went on a long vacation in the last 6 months

38% of respondents aged 18-24 budgeted 501-
1000 RON/person, while 20% of those aged 35-44
did the same.

Additionally, 25% of the latter group allocated
over 3001 RON/person for their long vacation
(compared to 12% of those aged 25-34).

Respondents with high education (23%) and those
with higher incomes (36% in households with more
than 7001 RON income) also allocated more than
3001 RON/person for their vacation, both
surpassing the overall rate of 16%.

37



Means of conveyance and accommodation
—/]

A Type of accommodation

S5

Personal car
Airplane

Train

Bus

Someone else's car

Camper

8%

6%

1%

Transport

24%

52%

TN
2

Hotel

Guest house

Apartment/Hotel

Tourist Villa

At friends/relatives

Airbnb

Tourist Cottage

Other

Hostel

Tourist camping

Places they stayed at

- 17%
N 0%
W 0%
Wio%
I3%

| 2%

1%

1%

1%

Just accommodation

Accommodation&breakfast

All inclusive

Accommodation,
breakfast&dinner

Other

39%

25%

10%

2%

Q: By what means of transport did you arrive at the destination of the most recent vacation? / Where did you stay during the most recent vacation? / What kind of accommodation
did you have in the most recent vacation?
Base: 806, respondents who went on a long vacation in the last 6 months



Vacation activities
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74% 68%
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Adventure activities Concerts/festivals

52%

12%

Seasonal sports

19%
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Sources of information when planning a vacation

Family/Friends 56%
Travel agencies websites 50%
Social Media 42%
Going personally to travel agencies 35% o
Travel Blogs/Online Forums 32% =
Online media (news, magazines, etc.) 26%
Traveling TV Shows 20%
General blogs (not specialized in traveling) 15% // ______________________ -
( Respondents aged 35-54 attend travel events for
TV Ads 15% | vacation planning (17% vs. 4% aged 18-24).
. . |
Events about travelling 14% | 53% of those aged 18-34 gather information from social
. . | media (vs. 42% overall, vs. 28% of those over 55).
Offline press (hewspapers, magazines etc.) 9% |
Radio 6% | Fewerrespondents with household incomes below 2700
| RON use travel agency websites as information sources
Other 3% | (30% vs. 50% overall, vs. 60% with incomes over 7001
\ RON).
Q: What sources of information do you use when you want to plan a city break vacation? N



Travel agencies (1/2)

Travel agencies usage Satisfaction with the travel agency
N=806 N=369

m Extremely satisfied Very satisfied Satisfied Neither, nor Not satisfied

The method used to book the vacation
N=369

You went personally to the agency _ 46%

39%

A 55% of those aged 45-54 used travel
agency services, compared to 32% aged
18-24.

A 50% of those with medium education
booked their vacations online through
the travel agency's website, while 35%
of those with high education preferred

in-person visits to the agency. You called the agency

Online, on the travel agency's website

15%

Q: Did you use the services of a travel agency in order to plan your city break vacation? / How satisfied were you in regard to the travel agency’s services? / How did you buy the
vacation package from the travel agency?
Base: 806, respondents who went on a long vacation in the last 6 months / 369 respondents that appealed to a travel agency for their vacation



Travel agencies (2/2)

Triggers to use a travel agency , _ . o , ,
Guided tour. Unique experiences that | cannot have individually.
Good deals 20% “
Low costs 19% A vacation in another country, a lower price than going on
your own, and, possibly, the agency to take care of
| wouldn't use 16% everything related to the vacation, transportation, and
accommodation.
Trust in the company 12% , ,
Lack of time to plan it myself 12% To have a well-organized stay, so | don't have to personally
handle the details.
To book an exotic destination 9% “

Extra benefits

. . 8%
(tourist guide, rented car, etc.) The guarantee of the offer | choose; to pay a
Better deals than what | find 5% deposit and the rest the day after | check-in.
/.J)\
Don't know 5% , ,
4% If I were to visit a country where it would
Other ° be risky to go on my own, | would turn to a
No hidd . 19 travel agency for an organized tour.
o hidden costs b “

Q: What would make you go to a travel agency to help you plan your vacation?




Vacation vouchers and travel insurances

24% 37%
used a vacation bought travel
voucher insurance

Q: Did you use vacation vouchers for this vacation? / Have you bought travel insurance for this vacation?

More city residents purchased travel
insurance, including those from Bucharest
(45%) and big cities (45%) compared to
small cities (31%).

Additionally, respondents with high
education (41%) and those working as
experts or professionals (44%) were more
likely to buy insurance compared to those
with medium education (30%) and
manual or non-manual workers (30%)



Research report Traveler's Persona

o) exact




Sample structure (1/2)

@ A City Break 50% 50%
£\ Long vacation 46% 54%
m Men m Women
oo City Break 18% 25% 21% 18%
@ Long vacation [INIFA 21% 23% 24%
m18-24y.0 m25-34y.0 35-44 y.0 45-54y.0 W 55+y.0
., City Break 23% 21% 11% 45%
.'O\.
jﬂ ' Long vacation 19% 18% 16% 47%
m Bucharest m More than 200K 100-200K Less than 100K
o City Break 19% 19% 30% 33%
Y
l | Long vacation 19% 16% 30% 35%
B Bucharest m Moldova Muntenia Transylvania
E City Break 41% 59%
A~ Long vacation 32% 68%
B Medium Education m High Education
@ City Break 1% 31% 35% 20%
Long vacation 13% 39% 29% 17%

B Entrepreneurs, Freelancers, Managers m Professionals, Experts m Employees, manual or non-manual work m Not Working



Sample structure (2/2)

~7\.  City Break 8% 34% 31% 27%
090
QLY Long vacation WA 36% 30% 27%
m 1 person H 2 people 3 people 4+ people
@ City Break 67/% 32%
% g Long vacation /4% 25%
m Married/living with partner m Single
City Break 38% 63%
@ Long vacation 40% [ VA
mYes m No children under 18 years old
@ @  City Break 12% 32% 13% 20%
@ Long vacation 9% 25% 15% 23%
m Less than 1200 RON  m 1201-2200 RON 2201-2700 RON 2701-3500 RON m 3501-4000 RON m More than 4001 RON
/C\ City Break 21% 1% 15% 23%
|_ Long vacation 1 19 17% 27%

M Less than 2700 RON m 2701-4000 RON 4001-5000 RON 5001-7000 RON m More than 7001 RON



o) exact

Thank youl!

Study: Traveler’'s Persona
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