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Understanding Romanian Millennials:

A Guide to Understand, Manage,
Develop, and Engage Millennials
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The report equips leaders to increase productivity, improve
retention, and accelerate the development of their Millennial
workforce by understanding them , first of all.

Since Millennials became a big part of the labor force especially in
urban area, leaders have found themselves ill -equipped to
successfully understand, communicate, manage, develop,

and engage this unprecedented generation.

The information shared in this report are the result of one year of
strenuous research in a dedicated online  research
community , harvesting a lot of information and insights from a
community of 200 Millennials from Bucharest



In this 11 chapters (more than 130 slides) Millennials report,
you will understand:

What is important to Millennials (life attitudes and values )
How they relate to their childhood

Attitudes and perceptions about their jobs

Discrimination in the view of Millennials

About spending and saving

How they relate to politics

About ecology and the environment

Millennials over al | fpoelcategopesi on of
Millennials about i d a t iomligealatingfo

10 How they spend holidays and how they make new year
resolutions

11.A portrait of the Millennial from big urban area.

| Attention: The report presents the results of a qualitative analysis, representative
of millennials in Bucharest. The data is an indicator of this generation in general
but can not be extrapolated to the total population in Romania.
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Methodology

Research Online Community with Bucharest Millennials

v . b |

200 active
millennials from
Bucharest

Highly engaged since
August 2016 until
August 2017:

More than 20 research
studies already
completed

10000 comments
proactively generated

)

(" Syndicated )
Community
owned by KissFM;
allowing purchase
of ad hoc studies
for multiple

g\pbm‘ng.s,..._/ @ ~vetreeo

Worlwide, research online communities are now mainstream
business tool according to Greenbook Industry Trends report

for 2016 (61% of the total firms involved in research are
currently using this tool).

I Attention: The report
presents the results of a
qualitative analysis,
representative of
millennials in Bucharest.
Data is an indicator of this
generation in general but
can not be extrapolated to
the total population in
Romania

(Engaging , long term )
mobile research
using dedicated tools
(polls, open debates,
diaries, multimedia
sharing, etc.) for
millennials to better
express themselves.



https://www.greenbook.org/GRIT_Q1-Q2-2016.html
https://www.greenbook.org/GRIT_Q1-Q2-2016.html
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hat Is important to Millennials
(life attitudes and values )




Millennials and TOP 3 priorities i0en

The most important aspectin the life of Millennials remainsfamily followed by spare time and
friends. By sparetime is mainly understoodthe time spent with family and not as muchthe time
allocatedto activities entailing personaldevelopment The need for support (both emotional and
financial) shapesthe a A f f S \6ybténh df &afies who, although in terms of desire aim for
independencethey are still stronglyattachedto family whichis a safetynet for them

W think the most important thing is W C #nblJamily is the most important,
family becausethey will always stay becausethey are by my side no matter if
with us, for better orworse.Q2 L Qright or wrong, they always back me
W{ LI tiNB is very upandhelpmein toughsituations .Q2

P Y

important becauseit is
time spentwith family.Q
M

WC NRA SaeR also

important  because
N\ A G Qabpd to have
X someone to go to
and listento you and
bethereforyou .Qa X

(W C ZnbdlEkpare time is Friends

dividedbetweenfriends
and family, | mean A {
for family. L G Qng
momentwith them.QN/,

\_

Sparetime and friends are representationsof a modern systemof values whereasfamily includesvaluesthat
pertainto the traditional societies Thea A t t S Yiigrdrdhyiofav&luesshowspreciselythe fact that they are the
result of a processof transition towards a modern societywherethe emphasigather fallson the individualand o
perscymlldevelopmentinsteadof collectivity.

exacr @ WAVETREEQ | Sample143

QY Orva scale of 1 to 4 where 1 means "Not important at all" and 4 is °
important, how important are the following to you?




Hierarchy of social problems (1/3)

Very i tant '
SYIMPOTATA  problems of the Romanian health system

A Problems related to the rights of employees (e.g. right to leave of absence, med
leave etc.)

A Social problems related to poverty (e.g. lack of employment in certain areas, limited
access to education in poor argas

Serious and problematic social cases (e.g. children sick with cancer, etc)
Problems relating to human rights (e.g. right to life, etc.)

Animal rights

Global warming and other ecological problems

Volunteering

Do P P o I I

Gender inequality (genddrased discrimination

A Ethnic/race discrimination (discrimination of persons based on their ethnic group/race

A Refugee problem

Not important at all
Sample 143

4 . ” Q: Here we have a list of social problems. On a scale of 1 to 5,
/.) exacT & WAVETREE.O please mark how important they are to y@u!




Hierarchy of social problems (2/3)

The main social problems Millennials think to be priority are the problemsof the health system,
problemsrelating to rights of employees(right to leave of absenceand medicalleave)and
problemsrelating to poverty suchasthe lackof employmentor limited accesgo educationin
certainareas

\ (é(Thehealth systemin Romania\
Whis is what the should be a preoccupationfor
surgery section of a all of us for the simplereason
hospital in downtown that we no longerhavedoctors
Bucharestlooks like in and becausethe hospitals in
2016 L U & gicture | this countryare filthy” - W,

took lastweek™- W % )
J

Wur health system is buried L (G Q&
appalling to see the conditionsin

the hospitals,A Ulike&orror movies®

-W

(@ur health system is
down and even after
the fire tragedy of
Colectiv (club fire) the
authorities completely
_ - _ ignore it and do
Pictures sent by Millennials froien \nothing‘- W,

(/;‘ﬁ exacr Q WAVETREE.0

Wthink the state needsto allocatebigger
budgetsto health. L (in@t&cceptableto
have these conditions in hospitals and
suchlow wagesfor doctors™- W




Hierarchy of social problems (3/3)

Onthe other hand, the socialproblemsthey think of as of lesspriority are those related to the
refugeecrisis,ethnic inequality and genderinequality.

So.,for Millennials,the priority of socialproblemsis closelyrelated to the proximity>the extent to
whichthey are directly affected, how presenttheseproblemsarein their lives.

Thisexplainswhy the healthcaresystem,rights of employeesare at the top of the list: because
these are things that they deal with in their daily lives, whereasthe refugee issue or ethnic
inequalityare not aspresentin their dailyuniverse

g‘ﬁ exacT: Q WAVETREE.O
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How they relate to
their childhood




Who are the Romanian Millennials ?

Millennials represent a generation that was
intenselystudiedin westerncultures

Considering a limited definition, Millennials
represent the generation born after 1985 and
until 1998

Most studiespresenta generationthat grew with
Internet by their side and lived in a completely
free anddemocraticsociety

The Millennial generation also exists in Eastern
Europe,but due to the political context up until
1989 it is defined differently from the western
Millennials

So,born and raisedin a transitional society, the
childhood of a Romanian Millennial looks
different from the childhood of a western
Millennial. Understandingthe childhood habits
of Millennials becomes an important starting
point in understandingl 2 R lg@n&dtion taking
into accountthe socialpolitical context in which
they grew.

g‘ﬁ exacT: Q WAVETREE.O




Millennials and childhood

Like all generations, Millennials think back
nostalgicallyof their childhood, idealizingit.
Although they were children in a country in
transition, during times of deprivation, they
only remember the happy moments and say
that they managed Presentday childhood is
not seenwith good eyesby those who grew
during the transition who think that the
current generationis overrun with technology
and that they no longer communicate,they
R 2 yeRjdy the things they have which the
Millennialscouldonly dreamabout

Pictures sent by Millennials froiGen

"Kids these days grow with tables and far-fetched
cartoons, expensiveclothes and sweetsevery day ¢
whichwe only had during holidays Everythingseems
sadnow. Youcanhardlycallit a childhood™-W

(/:‘6 exacr @ WAVETREE.O



Games 10en

Games back then, from the childhood of

Millennials Games of presentiay childhood
- relations, groups - Isolation -

A Millennialsrememberhappilythe gamesof ' A Watching kids these days, young Millennials
their childhood, gamesthat required a lot consider their childhood as sad and dull,
of movingaround,wherethey madefriends lackingchallenge Theythink that the lack of
and learned the team spirit, spendingall outdoor games and rather focusing on
day outdoors Hopscotch Laptegros (a technology makes presentday childhood
sort of leapfrog),Hide and seek,Ducksand more fadedandlesfun thantheirs.

hunters, Thieves and guardians Soldiers | If Millennials played as gangs outside, kids
for the country, Nu te suparafrate (board : nowadays play online, while Millennials played
game), Leaf (Frunzg and Leapsa Elastics , with jarsfilled with sand,kids nowadaysplay on
are just someof the gamesthat madeour . phone appswhich only makethem more isolated

childhoodbetter. from the rest
G 2 @rguedand madeup everyday andstart A Thedifferencesbetween generationsas seen
over. Nothingcomparedto the soundof friends from the perspectiveof gamesare very clear,
callingyouout to comeand € W. the biggestnegativeimpactfelt in this change

being technology and moving the game and
playingin the virtual world.

4 exact (@ \/AVETREEO
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Music Jen

Music back then, from the childhood of Music in presemntday childhood

__Millennials o ~ -Sexualization
€2S RARYQU KIS lyexz o0dzi ¢S Yl Yyl 3ISRE
A Rememberingthe lyrics of their childhood,

Millennials find the superficiality of the
messagesamusing Comparedto the trendy
songschildrenlistento thesedays,Millennials
become responsible grownups and blame
the vulgarity, sexuality of the lyrics and
videos The note is still superficial but

A Lackingoriginal materials, Millennials tape-
copied musicfrom radio with tape players
It wasalsothe ageof pirate radio stations

& hcbursewe were crazyabout music,but youwould
walit foreverfor Atomic(musicTVstation)to playyour
favorite songsoyouturnedonthe cassetteplayerand

prayedyourmotherg 2 dzf ®niednivhile recording Millennials think that a naive messageis
| could still find at my Y 2 Y @ldcea stock of tapes superior to a vulgar one, especiallyfor the
with recordedsongs | call it the primitive YouTube- growinggenerations

w

dNow you watch Rihannaor Inna and what do you get
from there? Everythingis highly sexual L Qnét saying
our musicwas not, but | just think that now there are
more vulgar information conveyed If you look around,
you will see4™ grade girls with makeupand hair dyes,
wantingto looklike! y (i 2 VA ) €

@ & 2 $vould also dresslike Andre, but we were
l vulgar,we were still children,love was love

exacrt @ WAVETREE.O orothervulgarl KA YWB) ¢



Friendship iden

Friendship back then, from the childhood of Friendship in presentay
Millennials Childt\ood, i
GCNASYRaKALI F2NJ f AFSéat tRIélSa¢é€
A Considereasuperficial without stability over
time, friendships nowadays are strongly
influencedby online socialmedia Theyhave
restricted human interaction and forced
parentsto resort to artificial solutions like
playdates

A Friendship and communication between
friends were basedon the sameneed to be
acceptedby the group, to be up to date on
g K | ihd@p@eningwithin the group. Various
‘instruments” could satisfy what today
technologyandthe internet are doing

A For example, although they did not have
mobile phones, social media and chats,
Millennials would call upon their friends to

a b 2 everythingis controlled | heard of and saw
parentssetting so-called play dates betweenchildren
What the hellis that? How cana child makea lifetime

play by personalizechowling and networks of friend if alwaysundercontrol?We no longercan have
bells running from one window to another, the accomplicething betweenkids, i K S Nd&ldager
from one buildingto another. all the silly things | would do with my friends,covering

for one another. Thingsthat bound us. Now there is
& kcan rememberthe get-to-knowyou book | O 2 dzf R y @othingbindingthem.£ M,

wait to read what the boy that | liked wrote in and | A Nowadays friendships are much more
would plot togetherwith my friendsfor the bookto pass volatile and can be kept no matter the

hishands It wassuperfunny.€ W, distance

4
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Relation with parents o | D
R ] ] o Relation with parents in resenR I € Q
wStIITUAZ2Y @gAUK LI NByua AY a)\fcﬁi@hygdéfxl-fé() O

- Respect - Absent-

A Millennialsdescribethe relation to their parentsasa A Millennials think that the parents of the
verygood,warm, closeonq, basedon respect Raisec currentgenerationno longerhavetime and
with the "keyaround2 y" Sheca’, Millennialslearned patienceand are colderto their kids Thisis
as kids to look after themselves due to the due to how they act and dedicateto their
responsibilitiesthat they had to complete everyday. career (which requires overtime, stress
So,manytimes they were treated as adultsthat had evenafter workinghours)
to cook for themselves,tidy up the house or l00k ¢ b 28 parentswork until 10 2 Q O fatnidHt and
after their youngerbrothers leavetheir kidswith nannies Theyhaveno ideawhat

Thisbroughtthem closerasa family. happensto their kids and then they wonderwhy kids

0By the time mom and dad camehomefrom work at 42 Q O fI 2 gt goingbadthings’-M
had alreadyeatenand cleanedup the house | hadto helpandit 1 A Also, Millennials considerthat presentday

wasnatural becauseve wereT I Y {\Woindn) parents are much too tolerant with their
A However,the respectthey showedfor their parents kids and placeno emphasison respectand
had superficialbasesas it was basedon fear. Most on the authority of the parent

Millennialsstill sufferunawaresrom the syndromeof & hearda 9-yearold talk to her motherin the subway
the persecuted victim and R 2 Y l§kine the bad’ |feltsick If | hadevertalkedto my motherthat way, |

treatmentsthey were givenat the time wouldhavebeenslappedsenseless- W
& { LJtheXBdd and spoil the child Mom would beat me up
sometimeswhen | screwedup but now | R 2 yreéiiet it because 5 Q
&

shehad ?odreasonto doit andsheneverwenttoo ¥ | Man
A

exact @ wAvETREEO LR




I\/Illlennlals and school

A Schoolactivity wasthe responsibilityof the student
parents were not involved in school micro
managementput only in the periodicsupervisionof
kids (parent sessionscheckinggradesin the grade
book) The education system, the society and la
labor market cherishedwork and taught the kids of
the Millennial generationto look after themselves
with regardto schoolsuccess

A ForMillennials,schoolwasa veryimportant point in
their daily routine. Onthe one hand, it represented
their favorite gettogether spot with their friends
and on the other hand school was consideredby
themto be their highestresponsibility

a C eheéy3choolwasmy job. | hadto try hard, it wasnatural. | had

nothingelseto do besideschool- Man

A Millennialsconsideredthat both the respectfor and
the fear from their teachersmadethem take school
more seriouslyandto studyharder.

OYoug 2 dzt &ayeQdi study for physicsor chemistry Youwere

afraid of thoseteachersand there was alsoa senseof respectyou

hadfor themwhichno longerexists- Woman

exact @ wAvETREEO
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aAt Sy yal t ScRooldfpiesertiy? 2 R

?\)“ }}SI NE

children
- Sexualization

A Comparlngto presentday generation, Millennials
considerthat schoolis no longertakenseriouslyand
teachersno longer get the samerespect The poor
results in national examinationsas told by the
media every year are attributed by Millennials not
to the poor qualification of teachers,but the fact
that they R 2 ygétilespectfrom students Current
students are perceivedas difficult, superficialand
with no future prospects

& bm terrified to hear of the results of high-schoolgraduation

exams How s it possiblenot to passsucha simpleexam?If you

look in schoolyards you can see the priorities of children L U

everythingelsebut school-Woman

A solution Millennialsseein this viciouscircleis for the

educationsystemto adopt and integrate technology,a

defining element of current generations This way,
children will be much more involved in the learning
processbecauset canbe done with solutionsthat are
relevantto them: online. And teacherswould naturally
gain back the respect they deserve if they us
technologyin teachingand if they createdinter
classes




n
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Attitudes and perceptions
about their jobs




Work 1

Work for
professionalism, perspective, stability and
independence Professionalismbecausethey
are the generationthat fought for a job during
times of economiccrisiswhen experienceand
professionalisninelpedthem getthrough.

Perspective and stability are desirable key
wordsandA (m@at our Millennialswant from a
job after livingthe fear of restructuringandlack
of employment

Independence is tightly correlated with a
satisfactoryincome level that ensuresfinancial
independence Independence equally means
autonomy, the wish of Millennials to go
forward in their careersoasto be ableto make
autonomous,mpactfuldecisions

(/:ﬁ exacr Q WAVETREE.0

spontaneous associations

Romanian Millennials means
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What does work mean to Millennials? Gen
ForMillennials,work isanimportant part of their (’x | feel much more independent
life. working | no longer depend on

On the one hand, the need to ensure their anyoneand | have my own money
financialindependencemakesthem seework as Honestly| lookedfor ajob that I like

a meansof financial stability and on the other and where | have things to learn
handthe needfor personaldevelopmentmakes which also pays well, matching my
them engage with their job and face the efforts. Man, ,

challengeghat gettheir creativitygoing

An important componentof work in the eyesof
Millennials is the selfimprovement and

continuouslearningpossibility. (X Consideringhat | work to makemy

own business,| will always adopt
the role of leaderin relation to my
partners and employees | like to
make decisions, | want to be
respectedand if L Qild | was
wrong | try to remedyit, assuming
the guilt. Man, ,

Flexibility and the desire to mix businesswith
pleasure causesamong Millennials the wish to
havetheir own businesses

4 exact (@ \/AVETREEO



Characteristics of the ideal job

When it comes to what is ideal, a few aspects matter fuistge, career and work environment.
CareerF 2 NJ w2Y I YAlLY aAftftSyyalta YSIFEYy al ONATFAOAY:
balance between the personal and professional life is a desire, right next to the ideal job.

Extra days off

Entrepreneur culture
Multi-national firm
Autonomy in decision-making
Location

Developing creativity

Good relation with bosses

Performance bonuses

Traveling oppportunities
Impact of my work
Extra-salary benefits
Existence of career plan

Recognition by bosses

Flexible working schedule
Job security

Relation with coworkers

Dynamic work environment

Pleasant work environment

Personal life-career balance

Personal and professional development

Wage

0 5 10 15 20 25 30 35 40 45

(;5 exacT ‘”’ ‘ WAVETREE 0 Q: Thinking of the ideal job, what are the top 3 most

important aspect®
Multiple answer
Sample: 124




Characteristics of the ideal job

40% of Millennials considerthe wageasan important characteristicin choosinga job and one third

of them see personaland professionaldevelopmentas important characteristicsof a job. So,the
ideal job for Millennialsis a placeof learningwhere they feel they candevelopwithout their spare
time beingaffected,a placethat allowsthem to draw a line betweentheir personallife andwork. At

the sametime, they look for recognitionfor their work expressedn wagesthat match their level of
engagement

Wage Personal and Personal life-
professional career balance
development

(/;l exacTt @ "WAVETREE.0




' : - . 10Uen
Relat|0n Of |\/|I||ennla|S tO WOFk | how I researched this aspect @

In order to understandthe relation of Millennials with work, we started from a well-known
theory in psychologywhichis the "Dramatriangle’ It checksthe relationsbetween people and
identifies3 typesof rolesthat anyonemayhavein arelation, namely.

The Persecutor
A whensomebodypositionsthemselvesn the role of the persecutorin
relationto the others,with their attitude they aimto satisfytheir own
needsandonlyactin their interest
Usualexpressions €Youmust do as | saybecausel know betteré &You
O I yadltiis thingX becausd sayit isfor the better.£

The Rescuer The Victim
A we canobservewhen someonetakeson this role A It isthe role usuallytaken on by the character
in interacting for the simple reasonthat we see that suffersfrom the very beginning,starting
them preoccupiedby the situation in which the from the idea éOthers can do good or bad
interlocutor is found, usuallythe victim, and they thingsto me veryeasilyé
empathizewith the interlocutor. _ Usual expressions ¢l R A RgbQuiything wrong,
Usualexpressions €l understandwhat youare going the fault was ..€ 8t alwayshappensonlyto me¢ %
through, | know somebodywho went through this, | éL (likz&attract badlucké & (h&xdfor meto...¢

will try to put youin touch€

| presentedthis theory to Millennialsand
4 o, | challengedthem to imagine work as a
exacT (g4 \AVETREED person in their life and to describethe

relationshipthey haveto that person



Relation of Millennials to work

1Jen

positioning as victim

In their relation to work, RomanianMillennialspositionthemselvesaspirationwisein the role of
the rescuerdueto their desireto changethings,to engagewith their job, but the assumedole is
that of the victim. In permanent search of feedback, Millennials consider they are doing
everythingthey canat work but R 2 y§&t éppreciationfrom their bosses/coworkersAt the same
time, thisrole is explainedthroughtheir tendencyto attribute failuresat work to externalfactors

andto not assumeaesponsibility
The Persecutor

A It is the role the describesrather the
way in which they perceive work and

not their positiontowardswork.

The Rescuer

A The role of rescuer is a desirable role.

Millennials are aware that movingup 2 Y S Qa
career and the benefits that one can have at
work are correlatedto this type of positioning
which renowned companiesalsodemand To a
certain  extent, it characterizes the
misunderstood ambition of Millennials to do
more than asked, which translates into the
care?that requiressacrifice.

exacT @ WAVETREE O
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The Victim

In fact, Millennials pose in the role of
rescuer in order to play as victims,
hoping that this way they will “shorten
the career ascent Playingvictim is a
characteristicof Romaniansin general
andMillennialsalsopartiallyembraceit.
Playingvictim doesnot meanlesswork,
but it is a constantcry for feedbackan
appreciation




. | s
Drawing a conclusionég '9n

A Work is to Millennials both a source of income providing them with the long-desired
independenceand a meansto nourishtheir wish to learn and develop professionallyand
personally

A Alsoout of the needto be independentand in control of what happensto them, there is a
trend amongMillennialsto try to developtheir own businessesbeing alwaysopen to new
challenges

A Insecureand in searchof feedbackand recognition,in relation to work they are most times
positioned in the role of the victim who tries their best at work but is not appreciated
enough So,the careerascentrather hasan extrinsicincentive,that is to prove the others
something,andnot asmuchanintrinsicone (for myself,becausd canand| deserveit).

A Thedelimitation between2 y Sfvate life andthe careerisimportant to them. Familyplays
an important role to them and spare time is most times translated into time spent with
family. Although moving up in 2 Y Sd@r&er is associatedto sacrifice that most times
Millennials make, when thinking of the future and of ideals,we notice a decreaseof the
availabilityto work overtime, an increasingwishto work with a meaning(their work to have
an impact) Fromthis standpoint,working in multi-national companiesis no longer a desire
for Millennials

4
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Discrimination In the
view of Millennials




" [
Conclusions - short Jen

Discriminationat work is a phenomenonpresentin Romania,but there are specificdifficulties in
measuringit due to such factors as social desirability (it is sociallydesirablefor all people to be
treated equallyand hencemost people assumethis opinionin a survey,evenwhen it is completely
anonymous)r the low level of knowledgeon what it isandhow it is manifested

Althoughthe generalassessmentsf discriminatory behavioursindicatethat most Millennials think

they R 2 yefisi (aseffect of socialdesirability),the assessmenbf concrete examplesthat they can
relate to indicate in fact the very existenceof thesediscriminatory practices(out of the roughly90%
who think there is no discriminationat work, 60-70% identify concrete examplesof discriminatory
practices) Thissignificantdifferencein perceptionmeasuremenis a concretesignboth of the lackof

educationandof the effect of socialdesirability

Moreover,one canobservethe a A f f S MoKdf intérésin this topic. A quarter of the participants
declarethat they R 2 yh&&an opinion (whetheror not there is discriminationat work).
Sucha highpercentagecanbe interpreted asanindirect measurefor at leasttwo aspects

A The low level of information on what it is and how discrimination can be manifested at work (poor
information beingin turn the expressiorof the absenceof this topic from publicdebates for examples;

A Lowsignificanceof discriminationat work asa topic that deserve® y* Safedition (discriminationat work not
seenasimportant topic).

4
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Factors of influence in choosing a job

Choosin job is essentiallya pragmaticbehaviourfor Millennials Most times, they state
that the job they haveis the result of a concurringset of circumstancegalthoughthey
statethey madeefforts to lookfor it, they tried to performwell in interviews,etc.)

O s
waging  occasior

‘ Passion for
the industry

. Coul dnot
find a job
elsewhere

® Parents

G( exact (@ \avetreeo  Sample 143




Promotion opportunities at work

Most Millennial young enjoy a healthy work
environmentwhere discriminatory behaviours
seem to be missing when it comes to

promotion opportunities 0
Fromthe Millennialsclaimingthat at their job

women and men do not have the same
promotion opportunities, women are the
discriminated ones when it comes to
promotion. Experiencesgiven as examples
relate most times to limiting promotion
opportunitiesaroundthe maternity leave

mYes = NO

Q: Do you considerthat at your job the
same promaotion opportunitiesare given
both to womenand men?

Sample 143

(/:4 exacT: Q WAVETREE.O




Benefits at work

An overwhelming percentage(89%
of young consider that at their
current job there is no gender
discriminationwhen it comesto the
benefits offered by the employer.

(/;‘ﬁ exacTt @ "WAVETREE.O

mYes =NoO

Q: Do you consider that at your job the
same benefits are given both to women
and men?
Sample 143




Perception of Millennials on the discriminatory
behaviors at work

Most Millennials considerthat regardingthe recruitment process,waging,way in which
bosses/managerselate to their employeesthere are no differencesin the way in which
women are treated ascomparedto men.

| consider that at my current job, men are more quickly

promoted than wormer -

| was discouraged to apply for other positions in the firm

because | am a womanmr I 73

There are employees who get preferential treatment just

for beingof the opposie sex I oo

There are employees who although doing the same work

as me have higher wage just for being of the opposite
sex — e

(' Sample 109
) exacr \\,\/A\/ETREE 0




Discriminatory perceptions

Generally, Millennial youth state the naxistence of discriminatory behaviours and
practices at work

In general, at my job there are situations when | feel

discriminated I 2%

| consider that at my current job, men are more quickly

promoted than women I 1%

| was discouraged to apply for other positions in the

firm because | am a woman/man e, 13

There are employees who get preferential treatment

just for being of the opposite sex e 60%

There are employees who although doing the same

work as me have higher wage just for being of the I 67%

opposite sex

®m Complete disagreement

Q: Ona scaleof 1 to 5, where 1 meanscompletedisagreement
and 5 meanscompleteagreement,to what extent do you agree
with the following statementsstarting from your experiencewith

(/rzﬁ exacT @ ‘ WAVETREE.O yourcurrentjob?

Sample 109



Perceptions on discrimination

As seen

of little interest

A great deal of the respondents

by Millennials,
discriminationat their job is a topic

taking part in the study declareto

be neutral in appreciating this
aspect (they never even thought

aboutmakinganopiniononit).

(' ) exacr’

@ ~vetreeo

= | consider discrimination at work to be a real problem
in Romania
= Neutral

= | don't consider discrimination at work to be a real
problem in Romania

Q: Onascaleof 1 to 5 where 1 meanscompletedisagreementand
5 meanscomplete agreement,to what extent do you agree with
the following statementsstarting from your experiencewith you
currentjob?
Sample 109
*Roundedoff percentages
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Around and about
gender

discrimination as
perceived by
Romanian
Millennials




What discrimination means to Millennials (1/2)

Millennials decode discrimination in terms of A?r
preconceptions, inequality, differences, negative T
behaviours, lack of benefits, favouring one person in

the detriment of another, preconceiveddeas,etc.

The way in which Millennials perceive discrimination
showsthat they assimilatedthe public debate from the
media, however without reaching a personal
understandingof such

As statement Overall,the a A f f S \énfirke Isgeceld
aimsto be politically correct

As behaviour. But they have a discriminatory attitude
towardsminority groups

Nextwe will explainthis differencebetween statements
andbehaviours

g‘( exacT: Q WAVETREE.O




What discrimination means to Millennials (2/2) 'Gen

Once Romaniawas acceptedinto the European OFor me, discriminationmeansaction
Union, numerous awareness campaigns and  Wwhich entails a different, unfair
campaigns for fighting discrimination speech  treatment towards persons due to

were initiated (both by publicinstitutionsandby ~ their membershipto a certain social

NGOs), eg. ¢ + A Ofi RX & DSR Y\VicyhisNag A Group. which s in fact ILLEGAland

discrimination)initiated by the pressmonitoringagency ~ sanctionedoy law! € Man
financedby FDSC¢ t Isgrell 2 f S NSBtgpstdwards
tolerance)initiated by the pressmonitoring agencyin
cooperationwith RomaCenter for studies and social

intervention, McCannEricksonetc.) (hy shoulda Romapersonhave so

_ many rights? ! NJ i€y ihuman just
Although there were numeroussuchcampaigns  jike us?Why shouldthey be able to go

with a high visibility among youth, Romanian  to universityfree of charge while we,
Millennialsstill showdiscriminatoryattitudes. Romanianshaveto sacrificeour food
to be able to build a future? Thisis

For Millennials, discrimination is associated S
discrimination€ Woman

rather with ethnic minorities and less so with
other socialcategories

4 exact @ wAvETREEO




i - - . ... igen
Social categories perceived as subject to discrimination ~

Millennials considerthat there are 2 typesof discrimination: positive (= socialcategories
that benefit from certain privilegesjust becausethey are minorities’) and negative (=
social categoriesthat get different, unfair treatment becausethey are part of certain
minority socialcategories)
Socialcategoriessubjectto negativediscrimination:
personswith poor materialcondition —
LGBT@ersons

Romaniansbroad

disabledpersons

women

personswith unappealingohysicalooks

old persons

personsof a different religion

children

personsfrom the rural areas

| ,«' r\m\“a“O“

*Note! Thenamesand
— lists are made by the
participants to the
study

Too J>o T To To o Jo T To Do

Socialcategoriessubjectto positive discriminaton :
A Personf Romaethnicorigin
A ierSOHS)f Hungariarorigin

exact (@ \/AVETREEO




Gender discrimination
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Subtle sexism

Fromthe standpointof genderdiscrimination,the speech
of Millennials is marked by what Laura Grunberd
(renowned contemporary sociologist specializing in
genderstudieg callsa subtle sexism lessvisible, but still
present in day to day activities such as household
activitiesor activities,interactionsat work.

* Grunberg, Laura (1999). Romania. O tara discret se@&taa Politcii, 71,72, pp-BL

(/:ﬁ exacT: Q WAVETREE.O




What is it, a girl or a boy?

By subtle sexism is understood that discriminatory actions
targeted againstwomen are acceptedand perpetuated because
they representtraditional genderrolesthat are deeplyrooted in

the collectivemind.

Forexample

¢ Whatisit, girl or boy?L Ut &irst questionwe askwhena baby
Is born (or, more recently, when the results of ultrasound is

expectedduringthe first monthsof pregnancy) Theanswer,based
on the biological sex of the newborn brings a battery of

differentiatedrituals, behavioursand expectationdrom the family,

church, school, overall society Expectationsare well defined If

today you are born a girl in Romania,then, the secondday, you

stand all chanceso haveyour earspuncturedfor earrings,to be

given pink clothes (but also blue), dolls and makeup kits.€

(Grunberg2010Q p. 207)

4
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What Millennials understand by femininity vs.
masculinity

The media established an idyllic, "perfect pattern of
femininity and masculinity, stereotypes that fuel up gender
discrimination.

TheMedia taught the Millennialsthat:

Femininity meanselegance,love, delicacy, sensitivity, calm,
sexappeal, discretion, kindness, care, naturalness, warmth,
flowers, mystery, purity.

Masculinity meansfirmness,power, protective spirit, strength

of character, honour, soberness,integrity, respect, courage,
reason,balance trust, toughnessstability.

g‘ﬁ exacT: Q WAVETREE.O




What Millennials understand by femininity vs.
masculinity T vox pop -

oFemininity exists when a woman [éd\/lasculinity means knowing hob
inspireslove, warmth, kindnessand to defend and appreciate your
delicacy, when & K Sftaifi like a neighbour and not to “steal” from
flowere W, Guerilla the feminine activities (hair,

Y, makeup and other activitieg)W,
R y

@Femininity means beauty, delicac_ :

/

When | think of a feminine woman

LQY GKAY1AYy3 2F |} oSl dziATFdzAd 62YI Yy

with measure®0-60-chn ® € @When | think masculinity, L OY

W, thinking of the headof the family, a
\_ strong, successfuman lookingafter

% hiswife and family.€
Man

J

(/:ﬁ exacr Q WAVETREE.0



Millennials and gender discrimination

Romanian Millennials grew in a society with
traditional gender discriminatory values, thereby
they have come to a point where they no longer
perceive gender discrimination as being
discriminationin itself, but rather assumingcertain
roles. Therole of a woman and the role of a man
cometogether with different sets of expectations
mosttimessplitinto 2 areas

A Personal Theareaof family life / dailyrelations
andinteractions

A Professional Theareafor the career/ job

df & 2 dz@ Mdmnan, & 2 dietrer

wait for that promotion and only

afterwardslet peopleknow you are
4 pregnanté W.

exact (@ \/AVETREEO

1Jen

AL Ga@surdthat we, women, have
to work twice as hard than men |
mean 8 hoursat work and then the
“night shift™ with the kid, at homee
W,

d think we can still see these
opinions in Romania oh, & K SaQ &
woman, she O ycfainge a light
bulb or painting the balconyis no
jobforawomane W,

OAs a little girl, | saw at my mom
that | hadto know how to cookand
clean How can | explain to my
mother at her agethat | alsoexpect
my husbandto vacuumcleanz

W,




Gender discrimination in the personal area

(/;‘ﬁ exacTt @ "WAVETREE.O



How gender discrimination is felt in the couple
relation

The number of male participantsdeclaringthat they were involved in a relationshipis
muchlower (approx 58%) than that of femaleparticipants(approx 90%). In all, 77%of the
Millennialsin the communitywho were part of the studydeclaredto bein arelationship

No

No
42.1%

Yes
57.9%

.Yes .. No

Sample 88
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How gender discrimination is felt in the couple Gen
relation 1 Family decisions

When it comes to responsibilities in  Millennial
couples,we can easilysee some of the trends which
remind of the traditional roles.

Although stating that they want to have a partner
with whom to equally shareresponsibilities,women
are those who deal most of the times with cleaning
the house, doing laundry and making meals while
men make financial decisionsand take care of small
repair jobs aroundthe house

4
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Family decisions and responsibilities in the eyes
of Millennial men

Millennial men considerthat:
Theirmain responsibilitiesin the family are:
A Smallrepairsaroundthe house

A Mediumimportance financial decisions such as
purchasinggadgetshouseholdappliancesetc.

A Major-importancefinancialdecisionssuchas buying
acaror anapartment/ property.

HisLJI NJi yh&ndponsibilitiesare:
A Responsibilitiespertaining to domestic activities
suchasdoinglaundryor makingmeals

Togetherwith their partner they only make decisions
related to
A Vacationsand goingout with the family

(/:‘( exacr @ WAVETREE.O




Family decisions and responsibilities in the eyes
of Millennial women

Millennial women considerthat:

Theirmain responsibilitiesin the family are :

A Responsibilitiespertaining to domestic activities
such as doing laundry, cooking and making meals,
cleaningthe house

HerLJ NJi yh&nmidgonsibilitiesare :
A Responsibilitiegpertaining to small repairs around
the house

_ What's on my
to-do list today?

Togetherwith the partner, they makedecisionson:
A Choosingracationsand goingout with the family
A Managingthe family budget

(/:l exacr @ WAVETREE.O



Appendix 1. Family decisions

How Millennial women share responsibilities with their partners

Responsible for decision on raising the children

Responsible for decisions on vacations and going
out with the family (who chooses vacation
destinations

Responsible for major financial decisions (for ex.
acquisitions like car, apartment, etc.)

Responsible for daily financial decisions (for ex.
daily shopping, paying bills, etc.

e vonsenoasemanene ey e [ .
gadgets, household appliances, etc.)

Responsible for cleanign the house

Responsible for cleaning clothes

Responsible for the small repairs in the
house

@ Mostly me @ Mostly my partner @ Together " Not applicable

°') exacT @WA\/ETREE.O Sample 88
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Appendix 2. Family decisions

How Millennial men share responsibilities with their partners

Responsible for decision on raising the children

Responsible for decisions on vacations and going
out with the family (who chooses vacation
destinations

Responsible for major financial decisions (for ex.
acquisitions like car, apartment, etc.)

Responsible for daily financial decisions (for ex.
daily shopping, paying bills, etc.

Responsible for medium financial decisions (for ex.
gadgets, household appliances, etc.)

Responsible for cooking and preparing meals
Responsible for cleanign the house

Responsible for cleaning clothes

Responsible for the small repairs in the

house
0 2 “ 6 8 10 12 14
@ Mostly me @ Mostly my partner @ Together " Not applicable
(/5‘5 exact (@ \/AVETREEO Sample 88
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Housing situations for Millennials

HB L

Currently | live Currently I live Currently | live Currently | live Currently | live Currently I live Currently | live Other
with no other  together with with my without my with other with no other  in a rented
relatives other relatives parents, in-lawsparents/in-laws,relatives in their relatives but in house
(parents, in-  (parents, in- in their house  but in their hosue their house
laws, brothers, laws, brothers, house
etc.) in a house etc.) in a house
that | own that | own

Sample 131
Q: OFor starters, tell us in what situation are you fouid2

(’;‘ﬁ exacr @ "WAVETREE.0



@
Millennialsd rent budgel9n

= Approximately half of the budget = More than half of the budget
= Less than a quarter of the budget = Approximately one quarter of the budget
Sample 49

Q: GApproximately how much of your budget goes for re
O exacr ‘WAVETREE 0 ' in a month?




What saving means for Millennials

A Generally Millennials save for a well-defined
purposewhichusuallyrefersto a short-term plan
(e.g. vacations, traveling, shopping clothes,
accessoriegjadgetsgetc.)

A Saving money for these small purchases or
vacations/eventsis not perceived by Millennials
asa way of savingbecausethey R 2 yuSeifiormal
methods (for ex Savingsaccounts)but rather
traditional methods (for ex money put in
envelopesjn books,moneyleft in the accountfor
safekeepingetc.)

A Formal saving (using such methods as savings
accounts) becomes for Millennials something
rather of an aspiration The lack of a financial
education preventsthem from managingtheir
monthly budget in sucha way that would allow
themto save

g‘ﬁ exacT: Q WAVETREE.O
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What saving means for Millennials  (2/3)

A Savingsperceivedasa methodto build 2 y S6fa
confidence becomingproof of 2 Y S1@trity

A Saving also answers a need of psychological
comfort, asan alternativesolutionin caseof "rainy
days (unforeseensituations)

A Millennials care very much about their imageand
about how they are perceivedby others and they
constantlyneedfor what they are doingto receive
validation from the people around them, saving
answeringthe satisfactionof the needof belonging
to andbeingvalidatedby the others

g‘ﬁ exacT: Q WAVETREE.O




What saving means for Millennials  (3/3)

Savingfor Millennials translatesinto the monthly savingof some amounts of money for fulfilling
well-establishedobjectivesor for ensuringa safety net for unforeseensituations

| usually save money every month

Sample 136

(/:‘6 exacr @ WAVETREE.O



oThe household budget 0

A MillennialsR 2 yhé@v in their mindsthe conceptof
"household budget’. It only appears when faced
with the situation of rationing their money (cases
when their incomesourcesno longercoverfor their
expensespr whenthereisa higherspendingto plan
(for ex wedding/ baptism).

A Inthesecasesthe budgetis drafted on paperor, in
the caseof the more organizedones,in Excekheets

A Thelack of a financial education reflectsin the way
in whichthey relate to monthly expensestheyR 2 y Q i
keep organizedmonthly records of money inflows
andoutflows.

(/:ﬁ exacr Q WAVETREE.0




i : . [
Triggers vs Barriers for saving Gen
Trigges Barriers
V The need for backup which is x Insufficientincomesfor the daily expenses

underpinned Dby the aAt t SYVY ALY gfhf responsibility ¢ propensityfor a rather
mistrust in their own forces, the careless behaviour (living the moment and

uncertainty on the labour market, the when| needmoney,L @dewhat | cando’)
economical and political situation of

the country
¢ . Ddzyp@slireof g K I to Bappenwith your
jobl 2 Y 2 NW@EmaA,

x Convenience ¢ preferring proximity to the
detriment of a better price (for ex prefer
smaller shopping from the conveniencestore
around the corner despite the fact that prices

\ Elanni_ng_big events requiring a higher are higherthanin supermarket$
f|nan_C|aI investment (travels, weddings, «  Lackof financialeducation
baptism)

¢l want to savebut R 2 yk@biv how. | thought of a
savingsaccount but | R 2 yeRdctly know why it
entailsandit seemanorecomplicatedé Man,

V Pragmatism / pro-activity: Personal
budgets that are large enough allow
saving without sacrificing  /
compromisingon other dailyexpenses

4 e

exact (@ \/AVETREEO
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Triggers vs Barriers 10en
Vox pop.

14

é | save becauseyou can never know EI R 2 y $alle because nobody can
what future will bring, if L ®@dvéa job guaranteethat tomorrow | will still be
as well paid as thisoneand | R2 y Qi alive If I want something,| do it, if |
want to be caught by surprise by want to do something,l doit. Yes| do
certainbadevents Woman , ration my moneyjust enougbto make,

E surenothingismissingbut | R 2 yhéldi
myselfbackfrom anything Man ,

8 Savingis good if you want to have

él O | ymanageto savelarge amounts
but | ration my moneyto last from one
monthto the other. Woman

[ 4

€

4 exact (@ \/AVETREEO

somemoney put asidefor rainy days,
astheysay It R 2 S avgrkxilit for me
becausd follow the principle seizethe
moment and indulge in all desired
pleasuresWoman

14

€




Triggers vs Barriers 10en
Vox pop.

é | spendmoneyon rubbish,i K | wha Beallit. | saythat
when| seethat | couldhavespentit on a new laptop or
planeticketsto wherever Instead,| spendit on eating
out, goodcafesandtraveling | seea different city every
month. Or | try. My whole month revolvesaround the
salary Man r

> | save(everymonth or almosteverymonth) at least50-
100 lei, just thinking that summercomeswith all its
weddings,parties,vacationsand we needa bit extrain
ourwallet. Woman ,

[ 4

8 Savingplaysan important role in the future. Younever
knowg K | in §@tefor you. Buthavingtwo kidsl O I y Q
saveas muchas | want. And when | was young| was
never thinking of saving, | though money was for
spendingWoman

[ 4

y e
exact (@ \/AVETREEO
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How they relate to
politics



Romanian politicians

Strong negative
spontaneous
associations
Romanian politicians are
seen as corrupt, liars,
thieves, lazy,

disinterested

RomanianMillennialsfeel
a strong mistrust in the
currentpoliticalclass

No positive associations
were mentioned in the
spontaneousassociations
exercise

(/;ﬁ exacr Q WAVETREE.0

| spontaneous associations

vinvat jneficienta .

politicienii

ajuta
actualitate
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"~ responsabilitate™ nepasatori ar°9anta ...
politicianul
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The ideal portrait of the Romanian politician as

seen by the Millennials

We notice an acute need for
role-models, leaderswvith a
backbone and values to stick
to.

Romanian Millennials want to
see the country led by persons
they look up to professionally
and personally, political tenure
being subordinated to the
above.

”Q WAVETREE.0
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The ideal portrait of the Romanian politician as 'Gen
seen by the Millennials 1 vox pop

¢They should have a university degree in administration, be serious and prove they learned
a2YSUKAYy3Id alye ata oKSY a1 SR OSNIFAY (KA
about itd Man

¢ Honest, driven to work hard and involved in everything that happens in Romania and they nee!
see through what they begimg&/oman

¢ Proposing laws that add value to the lives of Romanian citizens, listen to the opinion of citizens
R2Y QU aK2g daadnf I 0S F2NJI 62 NJ

¢ They should have management knowledge and know how to communicate and be honest™
Woman

€ They should be an example to follow. Be specialists in their fields™ Woman

¢l LISNRERZ2ZY K2 OFyQid 0S 02dAKI oaz G2 aLlSEilo
to speak several foreign languages to be able to represent our country in a professional manner
have specialized studies (BA + MA = PhD) graduated from state universitiesuoss/ (not paid
dzy A OSNEAGEUV YR KIFI@S | Of Sty iafhaéad podraiti Wo

4
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Reasons why Millenni al'$,

A Because they feel they have no models, _ .
¢ The most recent example was electing the president. Many

leaderswith a desirable image worthy : :
of following which would make them young went_votlng ano! not much is changed (not from my
angle). Besides, PSD is too much loved by older people who a
go and vote (make an efforttosupport ya NB Ay ydzYo SNE® LGQa F 86k ¢
them) equalé Man
A . SOl dza S rustaumdythiRgavill Q ( R o .
change, that their vote mrzterzgw e¢ K > e2dzy3d 2F 2dNJ ISYSNhuAzy
’ school™ Woman
A Lack of authenticityof politiciansg

Millennials got used to detecting forged ¢ Because although the vote of the young matters very much,

messages and react much Stronger thlIS IS tbeAage,CIaSS to YVhJCIh EO"ti(jianS, and,\parties rc?;t;:h the _

- - KINRSau® . SOldzaS UKS ¢e2 3 C

than previous generations Ol otft22ya FYyR | &KANI 2N

A Because they ardiscouragedthey 2F / KNA&adGYLFra OF1S FYyR 0221 1Ay

R2Yy Q G FSSf GKFG 0K $estkbtSignfgpdlifions BrEomeiphid:. Ahgy3tudy (ose
worth it who do) in bad conditions, get a modest allowance, have no

. . . . . aS0dzNB 2204 R2yQl KI &S | &8

A Th.ere Is naivic spiritcultivated since buy a house, they need to sell their future, both theirs and theil

childhood LI NIy ain &

A Because Millennials need to feel that ,
€ The lack of messages addressed to students or youth by

what they do makes sense and dess : o ) oy
candidates or issuing messages that are simple clichés abo

or not at all motivated artificially problems the young have and that the education systeng
(bribes from parties Woman

exacT Q’ WAVETREE O
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Hierarchy of social problems for Millennials

Very important :
A Problems of the Romanian healthcare system

A Problems relating to the rights of employees (e.g.: right to leave of absence,
medical leave, etc.)

A Social problems relating to poverty (e.g.: lack of employment in certain areas,
limited access to education in poor areas)

A Serious and problematic social cases (e.g.: kids sick with cancer,etc)

A Problems relating to human rights (e.qg.: right to life, etc.) Romanian Millennials have made a |

hierarchy of society problem based on

_ ) | importance. These problems that are of

A Animal rights top importance are debated in the

. community and Millennials are already

A | Global warming and other environmental problems . expressing their opinions, as well as

| ideas for solutions that each can adopt.

A Volunteering | Global warming and other

environmental problems are not part of

A Gender inequality (gender-based discrimination) | the top 3 priorities. Hence we conducted

| an in-depth analysis of the topic.

A Ethnic/race discrimination (discrimination of persons based on their ethnic | — — —
group/race)

A Refugee problem

Not important
Sample143

at all Q: dWe still have a few problems in the modern society. On a scale
of 1 to 5, mark how important they are to y@u!




Attitude of Millennials towards ecology

Although Millennialsdo not rank ecologicalissuesas the
most important problemsof the society requiring urgent
action, most are up to date on problemsrelating to the
environment, both large-scaleproblemssuchasthe global
warming, as well as smallerscale, local problems like
"Rosia Montana® (Romanian gold extraction site) or
massivedeforestation

A At the sametime, they feel that from the perspectiveof
ecologicalproblems, they have a responsibilityto future
generations They are equally disoriented and helplessto
find solutionsto producechange

A This disorientation is characteristicto this generation
that does not trust socialstructures, itself and does not
have the required patience to observe the impact of

“"Global warming is a real problem
that affects us all and we all need to
be part of improving / solving this
situation”” Man

"People would rather live the
moment than think of the
consequences for future
generations. We need to be aware
that other people are coming after
us, maybe even our children. We
have a responsibility to them and
t h awhy she state needs to get
more involved in environmental

individual behaviours(what can | do on my own?, A {i Q dssued.” Woman

uselesdor just oneor two to do something atc.)




What about Romania?

The deforestation problem ¢ the main
environmental problem debated by Millennials
Street manifestationsand campaignson social
media led to an increasedawarenessof these
iIssuesamongMillennials

Lack of civic education - consideredthe main
cause for the reckless behaviour towards the
environment

‘In our country, deforestation is

already at an alarming rate. This
shouldbe the first topic on debate

Latelyd K S bidsrbds of protesting
and online campaigns,but A (rQta
enough'Woman

Peoplnmendset should be
changed. Campaigns should be
promoted for educating and
making the population aware on
the measures that can be taken by
each citizen, so as to contribute to
stopping pollution and maintaining
a clean and welcoming
environment. We have to think
both about us and the needs of
future generations” Woman



From lobbying to activism

Lackof activism ¢ AlthoughMillennialsare vocalwhen it
comes to environmental protection practices, they still
need structures to guide them to act ¢ K I wh@ &uch
examplesas launchingapps for monitoring and detecting
fraud are easilyadoptedby Millennials

The responsibility for the environment is projected
outwards, rather towards politicians,asthey feel they have
no real power to make a change as regards ecological
problems

"Thefate of our planetis entirely up
to us Butit is mostly up to thosein
government If they R 2 Yy Qi
involvedand turn a blind eyeto the
problemsof this planet, future looks
grimfor us’Man

"Laws should be harsher for those
who disregard them and pollute
with their factories and plants. |
think the decision-makers in our
society should get more involved
in this matter and provide practical
solutions to solve pollution,
environmental protection. In
Romania this should be a priority
of economic and social
development and a priority for the
politicians’



Ecological practices adopted by Millennials

However, they are aware that there are small ecological practices they can adopt in their daily live
and this is a middle step from lobbying to activism.

List of the most frequently mentioned ecological practices adopted by Millennials
Selective recyclinglésort the garbage and take it to special disposal facifijies
Saving water on household chorlé R2y Qi | ff2¢ GKS 6F GSNJ G2 1
teeth or washing dishésv
Using economy light bullisE K S&@ QNB Y2 NB SELISYyairA®Es odzi L 2
Using public transportation / bike to get around town
Disposing of garbage only in specially designed places
Plantingtreedl¢ LJ F yi GNXSa SOSNE &SIFNE AEDQa GKS |
Efficient, rational use of power (using appliancesonly when necessaryg.g. air conditioning, or
unplugginghem when not used ¢ €l unplugdevicesbecausesventhat tiny LEDlight usespowerfor
nothinge
Online billingto avoid waste of printed papgr
Purchasing clas&appliances
Disposing of the used cooking oil in specially designed places
Buying eco leather products instead of natural leather ones
Buying degradable producffor ex.Laundry detergent
Reusing plasticbagdé R2y QO aAYLX & GKNRg | gl & aK2LILAY

them when | go shopping the next tiln@ , ‘
Ko
Ay )
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